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Rough Proofs 


The advertising claims that only 
Philco has it, but friends of Jean 
Harlow are tempted to enter an ex- 
ception. 

~~ + 2 


Parker suggests, sentimentally, 
that a girl buy a man a pen to wear 
over his heart. There are girls who 
would rather be reminded that he 
will wear it over his check-book. 


7 v 


Bissell warns housewives against 
being led astray by “a fake sweeper 
repair man.” What is he—a vacuum 
cleaner salesman in disguise? 


7, vv 9 


The percentage of women buyers 
of alcoholic beverages is increasing, 
reports the Oleveland Press. Cleve- 
land ladies are working with the 
W. C. T. U. in its efforts to down 
liquor. 

vv¥eegy 


G. Munro Hubbard urges bankers 
to publish figures showing how many 
more loans they have granted than 
refused. He wants the public to 
realize that the glow of generosity 
now beaming from the banker’s op- 
tic does not emanate from a glass 
eye. 

vveey 


Now, if advertising plans go 
through, you will be able to buy 
eggs and Easter dyes in the same 
package. This doesn’t interest the 
Easter bunny, who insists that when 
it comes to laying eggs, his only 
rival is a salmon. 


"= ¥ 


“Why do the most successful auto- 
mobile and insurance salesmen be- 
long to golf clubs?” Golfing inquires 
rhetorically. Why, for the same 
reason that most successful adver- 
tising salesmen belong to ’em. 


. =v F 


It was not an advertising sales- 
man, though, who originated cus- 
tomer golf. Most of the customers 
insist on playing too darn well. 


7 7 FP 


The advertising sections of the 
1905 magazines are now more inter- 
esting than the reading matter, 
avers Ernie Pyle. And perhaps they 
always were. 


7 F F 


Editors continue to run behind 
advertisers in the matter of insuring 
reader interest. Frinstance, the only 
really good bathing-beauties you can 
glimpse now are in the travel ads. 


¥ F 


Hoof Products Company offers a 
governor to cut automobile speeds. 
This device is intended for the 
driver who admits that when it 
comes to speed, he can’t take it or 
leave it alone. 

vv¥$eesg? 


Don’t try to tell a dog-owner who 
has recovered a lost pet through a 
modest classified that advertising is 
an economic waste. 


* ¥ F 


The night before Christmas not a 
creature was stirring all through the 
house—but just wait and see what 
happens the night before New 
Year’s. 

? FF F 


The only fellow who’s doing any- 
thing to cut the cost of distribution 
is Santa Claus. 


Copy Cus. 


NEW LOW-PRICE 
ELECTRIC RANGE 
TO HELP SALES 


Edison 6-E Reduces Mini- 
mum to $78.50 


Chicago, Dec. 18. — Announcing 
new minimum prices which will en- 
able distributors to tap unexplored 
markets for electric ranges, Edison 
General Electric Appliance Com- 
pany presented its 1936 marketing 
plan to salesmen this week. The 
sales gathering followed a week-end 
meeting of utility executives, 
through whom Hotpoint electric ap- 
pliances are sold. 

An advertising plan successfully 
tested in 1935 will reach its fruition 
next year, W. A. Grove, advertising 
manager announced. This consists 
of giving utilities a merchandising 
plan for the entire year, relieving 
them of the necessity for formulat- 
ing their own programs. 

While the general theme of each 
of the five sales periods will be 
known to utilities, the detailed plan 
of execution, and the advertising 
which will aid in reaching the ob- 
jective will remain undisclosed un- 
til the proper time. This method 
permits distributors to plan ahead 
in orderly fashion, while it does not 
take the edge from promotion mate- 
rial. 


Galaxy of Talent 


Other executives who addressed 
Edison distributors and salesmen 
included: A. D. Byler, vice-president 
and general manager; Pierre L. 
Miles, general sales manager; D. C. 
Marble, assistant general sales man- 
ager; and A. H. Jaeger, manager of 
water heating sales. George A. 
Hughes, president of the company, 
acted as chairman during the busi- 
ness sessions in the Little Theater, 
the company’s own playhouse. 

Since utilities are interested in 
load-building, as well as profits on 
sales, news of development of an 
electric range to sell as low as 
$78.59 was greeted with cheers. Mr. 
Miles, however, pointed out that the 
Dorian, the low-priced product, is 
not likely to be the most popular in 
the line. The average price in 1935 
was $133, he said, while the unit 
which out-distanced all other ranges 
in the Edison General Electric or 
any other similar line in the coun- 
try carried a list price of $144.75. 
This range accounted for 26 per cent 
of all of the company’s stove sales. 

It is such units, Mr. Miles pointed 
out, which give maximum satisfac- 
tion to the buyer, provide the seller 
with money with which to continue 
sales promotion, yield rewards for 
salesmen and generally serve as the 
backbone of an industry. 

Mr. Miles estimated that an elec- 
tric range selling at $377.50 will 
provide but 2 per cent of total 1936 
sales; $250, 5 per cent; $220, 6 per 
cent; $190, 6 per cent. As prices 
decline, volume increases until the 
$144 mark, after which the trend is 
reversed. 

The Edison General Electric Hot- 
point range line for 1936 was styled 
by Helen Hughes Delaney. White 
and gray are leading colors. They 
are featured by substantial built-in 
accessories — far removed from the 
“gadget” classification, it was ex- 
plained. 

While such conveniences as roller- 
bearing drawers are notable, the 
safety feature also is regarded as 

(Continued on Page 20, Col. 1) 


Radio Field Apprehensive 
Over 1936 Music Licenses 


Supreme Court 
Refuses Review 


Of Armand Case 


Washington, D. C., Dec. 19.—Re- 
fusal of the Supreme Court to re- 
view the judgment of the Court of 
Appeals in connection with the 
Armand Company, manufacturer and 
advertiser of toilet articles and cos- 
metics, leaves the decision of the 
latter court as the last word in that 
cuse. In its opinion the lower Court 
said: 


Consumer Is Injured ‘ 


“It was found as a fact by the 
Federal Trade Commission that the 
chief objective of petitioner’s merch- 
andising policy was maintenance of 
wholesale and retail prices sug- 
gested by the company for its 
products, and that the direct effect 
of the petitioner’s practices had 
been and now is to suppress compe- 
tition among wholesalers and be- 
tween retail dealers engaged in the 
distribution and sale of products. 

“The further effect was the con- 
straint imposed upon wholesale and 
retail dealers in selling petitioner’s 
products at prices fixed by the com- 
pany and the preventing of sale by 
them at prices which such dealers 
desired, thereby depriving the ulti- 
mate purchaser of that advantage of 
price which otherwise would be 
theirs in a natural and unobstructed 
flow of commerce under free compe- 
tition.” 

The Armand Company argued be- 
fore the Supreme Court that the 
question at issue was fundamental 
in all sales campaigns and efforts. 

Attorney for Armand Company 
in the case was Charles Wesley 
Dunn, of New York, well known for 
his connection with pure food and 
drugs legislation. 

The action of the Supreme Court, 


ACHIEVEMENT 


Alfred P. Sloan, Jr., president of 
General Motors Corp., selected by 


the Poor Richard Club, Philade 
phia, to receive its gold medal of 
achievement at annua! banquet 
Jan. 17. Honor will also be ac- 
corded Fred Waring, orchestra 
leader, for his broadcasts. 


it is pointed out by the Federal 
Trade Commission, causes the lat- 
ter’s cease and desist order to stand. 
The order was designed to eliminate 
any expressed or implied agreement 
as to resale prices for Armand 
products as fixed by the company. 


Kaley Promoted 


New York, Dec. 20.—Harry Kaley, 
formerly advertising manager of 
Ethyl Gasoline Corporation, has 
been appointed assistant general 
sales manager. The new advertising 
manager is Paul E. McElroy. 


Last Minute News Flashes 


Canadian Advertisers Fight $100,000 Clause 


Toronto, Canada, Dec. 20.—Arguing that it creates bias in selection 
of media, Association of Canadian Advertisers has filed a strong pro- 


test against the recognition clause 


of Canadian Daily Newspapers As- 


sociation, which requires each agency to place $100,000 annually in 


newspapers. 


Lever Plans Consumer Drive on Shortening 


Cambridge, Mass., Dec. 20.—Covo shortening, hitherto sold to bakers, 
will be marketed to consumers, it was learned as Lever Brothers Com- 


pany announced construction of a 
Hammond, Ind. 


$2,000,000 addition to its plant at 


A household package is now being developed. 


Ballard & Ballard to Henri, Hurst & McDonald 


Louisville, Ky., Dec. 20.—Ballard & Ballard Company has placed its 


advertising with Henri, 


Hurst & McDonald, Chicago. 


A newspaper 


and radio campaign will start in January for Oven Ready biscuit, Obelisk 


flour and Ballard’s pancake flour. 


Two Agencies for Celotex; Klein in Charge 


Chicago, Dec. 20.—Celotex Corporation has appointed United States 
Advertising Corporation as general counsel and Hays MacFarland & Co. 


as advertising, sales and merchandising counsel. 


vertising manager. 


Joseph J. Klein is ad- 


He was formerly in the agency field. 


Delco Heat Division Appoints Lord & Thomas 


Rochester, N. Y., Dec. 20.—Delco. Appliance Corporation, General 
Motors subsidiary, has placed advertising of its Delco-Heat division with 


Lord & Thomas, New York. 


Broadcasters Declare 
Emergency Exists; 
N. A. B. Acts 


Washington, D. C., Dec. 19.—Seek- 
ing to meet the copyright emergency 
situation, National Association of 
Broadcasters has designated James 
W. Baldwin, managing director, to 
negotiate with American Society of 
Composers, Authors and Publishers 
for copyright licenses for individual 
stations which wire him authority to 
represent them. 

The situation is complicated by 
expressed expectation of N. A. B. 
that other music publishing houses 
will follow the lead of Warner Bro- 
thers in withdrawing from ASCAP, 
making it necessary to negotiate a 
number of different agreements for 
1936. 

In the meanwhile, N. A. B. sounded 
this warning to radio stations: 

“No station should broadcast any 
musical number on or after Jan. 1, 
1336 unless it has (1) a license to 
broadcast that number, or (2) a suffi- 
cient guarantee of indemnity from a 
satisfactory source. 


Guarantee Is Questioned 


“The best information available 
seems to indicate some doubt as to 
whether contracts for renewals with 
ASCAP, guaranteeing substantially 
the same catalogs, contain sufficient 
assurance of protection. 

“No one can now definitely state 
which copyrights will remain in 
ASCAP after the first of the year.” 

Mr. Baldwin will name a delega- 
tion of broadcasters who are to 
spend virtually all of their time in 
the East until the copyright situa- 
tion has been settled. 

The N. A. B. made these emer- 
gency recommendations: 

“1. No opportunity should be 
overlooked to promote a measured 
service or per piece plan, which the 
N. A. B. convention has. requestea 
for three years. 

“2. Insistence on any one tem- 
porary plan, however, should not bé 
carried to the point where it en- 
dangers ability of stations to broad- 
cast acceptable music on and after 
Jan, 1.” 


Crane Research 
Concentrated in 
New Department 


Chicago, Dec. 18.—In order to 
maintain and enhance progress in its 
diversified markets, and to foster in- 
vention of new products Crane Com- 
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pany is establishing a “division of 
research and development.” Re- 
search and development work for- 
merly handled by various depart- 
ments and subsidiaries will be ex- 
panded and centralized in the new 
division, which will be responsible 
directly to the president, with the 
vice-president of manufacture and 
the vice-president of sales acting in 
a coordinating capacity. 

The division of research and de- 
velopment will be composed of the 
following units: field research; in- 
dustrial products, research and de- 
velopment; plumbing products, re- 
search and development; heating 
products, research and development; 
research testing laboratories; metal- 
lurgical research laboratory; stand- 
ardization programs; patents and 
inventions. 


Link in Charge 


The initial personnel will be: M. 
W. Link, director of research and 
development division; B. A. Parks, 
assistant director; A. M. Houser, en- 
gineer of standardization; C. A. 
Olson, research engineer, industria] 
and heating products; R. H. Zinkil, 
research engineer, plumbing prod- 
ucts; J. P. Magos, testing engineer, 
research testing laboratories; J. O. 
Lange, engineer of patents. 

Announcement is also made of the 
creation of a new product engineer- 


ing department at the Chicago works 
under jurisdiction of the vice-presi- 
dent of manufacture. The initial per- 
sonnel will include C. A. Dopp, prod- 
uct engineer; A. M. Houser, Jr., as- 
sistant product engineer, and C. F. 
G. Neuhaus, drafting supervisor. 
There will be close association be- 
tween the division of research and 
development and the product engi- 
neering department, so that the lat- 
ter may place in proper production 
the products or improvements in ex- 
isting products developed by the di- 
vision of reseach and development. 


Ohio Bell Shifts 


Royce Parkin, copy supervisor of 
Ohio Bell Telephone Company, Cleve- 
land, has been appointed sales promo- 
tion supervisor. He is succeeded by 
J. D. Moorhead. Maurice Bradfield, 
display supervisor, has been ap- 
pointed production manager. 


Code for Implement Men 

Wisconsin Implement Dealers’ As- 
sociation, at its annual convention 
in Milwaukee Dec, 11-12, adopted a 
code of fair trade practices to be 
placed in effect immediately among 
500 members. 


Double Joins Copif yer 

C. E. Double, formerly of United 
Biscuit Company of America, has 
joined Copifyer Corporation of Ohio, 
Cleveland, as contact man. 


U. S. to Build 
A Short Wave 
Radio System 


Washington, D. C., Dec. 17.—Pan- 
American broadcasting over a gov- 
ernment short-wave system, de- 
signed to reach South and Central 
American nations with Washington 
programs, is announced by George 
H. Payne, Federal Communications 
Commissioner. 

Mr. Payne said that a government- 
owned short-wave radio station for 
broadcast of cultural programs is 
to be erected at Arlington, Va., just 
outside the capital. 

This plan is in line with recom- 
mendations of the Montevideo Con- 
ference of 1932, when nations be- 
longing to the Pan-American Union 
set aside five short-wave channels 
for transmission of programs repre- 
sentative of national culture and 
intelligence. 

The program will be presented 
under the supervision of a joint 
board representing the Pan-Amer- 
ican Union and the State Depart- 
ment. The announcement did not 
indicate whether advertising will be 
permitted. 


“Johnny’s not taking any chances. . . 


no fires until after Christmas!” 


Alert advertisers are "taking no chances" 
of passing up the billion and a half dollar 
lowa market in 1936. Their "A" sched- 
ules, carried into more than 40% of all 
lowa homes by The Des Moines Register 
and Tribune's 275,028* circulation, “fire- 
up" a warm sales response at lowest mil- 
line rates in lowa. 


*Sept. 1935, 6 months’ average. 


WALLACE LAUDS 
FOOD AND DRUG 
BILL IN REPORT 


§. 5 Live Issue in Congress 
in January 


Washington, D. C., Dec. 18.—The 
Secretary of Agriculture, Henry A. 
Wallace, in his report to the Presi- 
dent, cites the Food and Drug law, 
its administration and pending legis- 
lation, as notable in the activities of 
his department during the year. The 
reference was especially interesting 
in view of the fact that Congress 
convenes immediately after Jan. 1. 

The report said that the pending 
food and drug law (Senate bill 5), 
now in the hands of the subcommit- 
tee of the Committee on Interstate 
and Foreign Commerce of the House 
of Representatives, “retains meri- 
torious features of the present Food 
and Drugs Act and provides added 
consumer protection in control of 
cosmetics and curative devices and 
of advertising.” 


Will Protect Public 


It is significantly added by Sec- 
retary Wallace, that “with addition 
of a few essential amendments 
which the Department has recom- 
mended, the proposed new law will 
unquestionably constitute a far more 
effective agent for public protection 
than the present statute.” 

His report defends the right of 
the Department of Agriculture to ad- 
minister the law. The fact that the 
Department is concerned with food 
and its by-products is the chief rea- 
son advanced. 

A new division of marketing re- 
search has been organized, the Sec- 
retary reports, saying that the or- 
ganization will have for one of “its 
principal purposes discovery of more 
efficient methods which will lower 
the high spread between prices re- 
ceived by farmers and those paid by 
city consumers.” 


Field’s Names Managers 


« Joseph P. Boland has been placed 
in charge of sales of the new knit 
underwear and hosiery division of 
Marshall Field & Co. manufacturing 
division. E. A. Raventos heads the 
floor coverings, curtains, and drap- 
ery fabrics division. 


U. F. A. S. Names Higgins 


United Film Advertising Service, 
St. Louis, has placed its advertising 
with William R. Higgins, 1008 Odd 
Fellow Bldg., Indianapolis. 


Joins Scripps-Howard 


Fred E. Keefer, Jr., has joined the 
Chicago staff of Scripps-Howard 
Newspapers. He has seen service on 
the San Francisco Examiner and The 
American Weekly, 


PHANTOM BOTTLE 


Breakage and other objections to 

use of real bottles has caused this 

advertiser to develop a realistic 
substitute made a cellulose. 


Exhibitors Advisory 


Council Elects Officers 


N. O. Wynkoop, McGraw-Hill Pub- 
lishing Company, New York, was 
elected president of Exhibitors Ad- 
visory Council, Inc., at a meeting of 
the board of directors. 

Others elected were: vice-president, 
E. J. Billings, Babcock & Wilcox 
Company, New York; secretary, C. 
E. Sullivan, Foxboro Company, Fox- 
boro, Mass.; treasurer, R. H. De- 
Mott, S K F Industries, Philadelphia; 
executive secretary, W. A. Hemming. 


Founds “The Triangle” 


A new publication, The Triangle, 
for men who sell construction ma- 
chinery, equipment and supplies will 
be issued Jan. 10, under sponsorship 
of Association Equipment Distribu- 
tors. Publication offices have been 
opened at 105 S. Ninth St., St. Louis. 
Morton R. Hunter is editor. 


New Book on Publishing 


A. S. Van Benthuysen, treasurer of 
Press Publishing Company, and for- 
mer publisher of the New York 
World, has written a book, “News- 
paper Organization and Accounting.” 
The book is published by Prentice- 
Hall, Inc., New York, 


Irvin to Weedmard 


Arba J. Irvin, for many years an 
advertising representative in Chi- 
cago, and at one time business man- 
ager of the Tulsa Tribune, has joined 
office of John B. Woodward. 


I. W. Rhodes Dies 


Irvin W. Rhodes, former advertis- 
ing manager of the Greenville, S. C., 
News, and later with Atlanta Jour- 
nal, died in Atlanta Dec. 14 follow- 
ing a long illness. 


AOTOGRAVURE: 


High visibility at 


low cost in 
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Looky what we got THIS year 
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750,000 circulation 


250,000 more readers 
than in 1934. A gain 


of 50% 


FIRST RANKING 
in advertising lineage-gain among 
all “home interest’ magazines; sec- 
ond among all general magazines. 


Average gain for all general maga- 
zines, 2.4%. The American Home, 


..- 58.5% 


So if you hear a tootling, high and clear over Madi- 
son Avenue—that will be us, marching around the 


wie Py s office and blowing to our heart’s content. We feel 

mua fully justified ... and anyway we want to practice 

To Ths. ana up on next year’s Theme Song for Advertisers: 
is , ' “There’s No Place Like The American Home.”’ 


——— Acmmias OME 


America’s No. 1_ medium for advertisers who sell anything fc 
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Ullman Heads Eastern 
Industrial Advertisers 


Roland G. E. Ullman, president of 
Roland G. E. Ullman Advertising, 
Philadelphia, has been elected pres- 
ident of Eastern Industrial Advertis- 
ers, Philadelphia. Others elected: 

Harold Marshall, Warren-Webster 
Company, Camden, N. J., vice-pres- 
ident; L. A. Cleaver, F. W. Dodge 
Corporation, treasurer; Frances M. 
Suarez, Philadelphia Quartz Com- 
pany, secretary. 


Maps Drug Stores 


Druggists Addressing Company, 
New York, has published a map 
showing the number of drug stores, 
by chain and independent groups, in 
each state, and how long it takes 
mail to reach them from New York. 


Davis Ad Manager 


for Westinghouse 


R. R. Davis, assistant manager of 
the general advertising department, 
Westinghouse Electric & Mfg. Co., 
East Pittsburgh, Pa., has been ap- 
pointed manager, succeeding Ralph 
Leavenworth, resigned. The changes 
are effective Jan. 1. 

Mr. Davis joined Westinghouse in 
1905 after graduating from Univer- 
sity of Pittsburgh. 


Cook Heads Austin Club 


Frank Cook has been elected pres- 
ident of the Austin, Tex., Advertis- 
ing Club. Other officers elected were: 
James Hagood, vice-president; and 
Chester A. Barr, secretary-treasurer. 
Mrs. Dewey Smith was elected chair- 
man of the board. 


Seagram Extends 
1936 Appropriation 


Seagram - Distillers Corporation, 
New York, has increased next year’s 
appropriation 25 per cent over 1935, 
with approximately 75 per cent go- 
ing into newspapers. About 400 
newspapers are now being used for 
Seagram products and almost as 
many for Julius Kessler. 

Blackman Advertising, Inc., New 
York, directs advertising of Seagram 
whisky, and Cecil, Warwick & Cecil, 
Inc., New York, Seagram gin and 
Julius Kessler products. 


Walker Branch Moves 


Walker & Co., Detroit, outdoor ad- 
vertising, have moved their Grand 
Rapids office to 102-4 La Grave Ave., 
S. E, 


Andrews Loses Hupp Fight 


Federal Judge Arthur J. Tuttle 
signed a decree Dec. 16 at Detroit 
permanently restraining Archie M. 
Andrews of New York, former chair- 
man of Hupp Motor Car Company, 
from interfering in the management 
of the corporation. Rights of J. Wal- 
ter Drake and other stockholders to 
direct the firm’s affairs were upheld. 


BYMCC Magazine Starts 


Edmund C. Donovan, Title Guaran- 
tee and Trust Company, has been 
named managing editor, and George 
P. Butterly, Jr., Frank Kiernan Ad- 
vertising Agency, advertising man- 
ager of a monthly magazine to be 
published by the Brooklyn, N. Y., 
Young Men’s Chamber of Commerce, 
starting in January. 


families). 


dian 


QSOUTH : NORTH 


GETTING AWAY 


From tt all! 


UPPOSE you’ve got something 
healthful for people fed up with 
winter: sandy beaches, hot sun and 
cocoanut oil; or clear crisp air, bob- 
sledding, and skis. 
How can you get people’s ear? How 
can you lure them, spike their interest? 
Your advertising agent will tell -you 
how. “Advertise in the New Yorker.” 
(A national weekly with 127,000 copies 
circulating among eager-to-move-about 


These people up and do things when 
they’re new. Some of them are in New 
York (the poor dopes). More of them 
are in other big cities. The chances are 


that some New Yorkers 


the south and some are crazy for snow. 

So, sell them first. They start a trend 
to a new resort. Or to a new ski suit or 
swim suit, golf stick or hockey stick, 


hotel or hat. 


Most anything, in fact. Tell them 
first about your product—in the maga- 
zine that tickles them best. 


THE 


NEW YORKER 


25 WEST 45th STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


“NORTHS? 


a 
SOUTH 


@: 


e 


have a yen for 


Oo. SOGLOW 


ADVERTISING 
SANS SUPPORT 
DOOMED TO FAIL 


Thain Speaks as Agencies 
Elect Younggreen 


Chicago, Dec. 17.—There is no 
longer such a person as a “pure” 
advertising man, Richard J. Thain, 
sales promotion manager of Butler 
Brothers, and president of the Chi- 
cago Federated Advertising Club, 
told the Chicago Association of Ad- 
vertising Agencies at a noon meet- 
ing. 

It was the agencies’ annual meet- 
ing and they elected as president 
Charles C. Younggreen, executive 
vice-president, Reincke-Ellis-Young- 
green & Finn. He succeeds C. T. 
Beall, Brandt Advertising Company. 
Other new officers: 

Vice-president, Russell T. Gray, 
Russell T. Gray, Inc.; secretary, M. 
Glen Miller; treasurer, S. C. Stewart, 
Stewart-Davis Advertising Agency. 
Mr. Younggreen, H. R. Van Gunten, 
Lord & Thomas, and W. Frank Mc- 
Clure, Critchfield & Co., will repre- 
sent the group on the board of Chi- 
cago Federated Advertising Club. 

“Every advertising man must be 
a merchandising man, and every 
merchandise man must be an adver- 
tising man,” Mr. Thain asserted, in 
developing the thesis that desires 
created by national advertising must 
be carried through, in an unbroken 
chain, to the point of sale. 


Must Have Support 


“National advertising, if it is 
effective, creates a desire for mer- 
chandise,” he said, “but unsupported 
national advertising seldom makes 
a sale. The desire created by the 
advertising must be carried through 
with dealer advertising, window dis- 
plays, and intelligent interpretation 
of the merchandise to the customer 
by the retail clerk. 

“Too often the clerk knows noth- 
ing about the advertised product be- 
yond its price—sometimes he doesn’t 
even know it’s advertised—and such 
a lack of knowledge and enthusiasm 
for the product can negate values 
created by the advertising. 

“This type of unenthusiastic sell- 
ing can be prevented only by em- 
ploying field men who make direct 
contacts with retailers and their 
staffs, seeing to it that the story of 
the product and its promotion is 
merchandised to the people on the 
actual selling line.” 


George Buckley Dead 


George Buckley, 54, former presi- 
dent of Crowell Publishing Company 
and publisher of Chicago Herald and 
Examiner, died in New York Dec. 18. 
In recent years he was in the bank- 
ing business. 


Golf built winter 


resort and travel 
business. Whatever you want 
golf to get for you can be had 
from GOLFING’s 300,000 pri- 
vate golf club members. 
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The Legend of the Mistletoe * 
$ Chief among the legends of the Mistletoe is the Druid 
belief that its white berries bring happiness so long as 
they do not touch the ground. And that so great is their 
charm that one may even steal a kiss from a maid with- 
. out offense, if underneath the Mistletoe. 
: 
: 
. 
: « ° 
. The Season’s Greetings 
h 
3 from the Southwest 
As we pause on the threshold of another 
; holiday season we extend our sincere best 
4 wishes to those with whom and for whom 
we have worked during the past twelve 
; months. May you enjoy the happiest of 
Christmases and may 1936 exceed even your 
fondest expectations. 
For ourselves, we hope in 1936 to 
’ broaden our acquaintance and to be able 
to be of greater service to subscriber and 
to advertiser than ever before. Shall we 
accomplish this we will be able to look back 
a year from today and say: “1936 was a 
successful year.” 
*The Mistletoe is the State Flower of Oklahoma 
| 
| The FARMER-STOCKMAN 
OKLAHOMA CITY, OKLAHOMA 
Now more than 225,000 Circulation — Covers Oklahoma and North Texas 
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Allen Zoll Resigns 


Allen Zoll, vice-president of Mac- 
Donald Bros., Boston industrial engi- 
neers, will resign Dec. 31. He was 
founder and first president of the 
Sales Executives Club of New York. 
He is president of the International 
Association of Sales Executives. 


Anderson Joins Agency 


Ernest Anderson, Jr., formerly as- 
sociate editor on the New York staff 
of Industrial Marketing, will join the 
contact staff of Richardson, Alley & 
Richards, Inc., New York, Jan. 1. 


Bartlett to Erpi 


Don Bartlett, recently a produc- 
tion executive with Paramount Pic- 
torial, has returned to Erpi Picture 
Consultants, New York, in a produc- 
tion capacity. 


Mitchell to “Sports” 
Lawrence Mitchell, Boston, has 
been appointed New England adver- 
tising represéntative of Sports Illus- 
trated, New York. 


New Client for Cone 
John H. Wells, Inc., New York 
naval architect, has appointed An- 
drew Cone Advertising Agency, New 
York. 


Seaman Joins WHIO 
H. ‘R. Seaman, formerly with 
WOwWO, Ft. Wayne, Ind., has joined 
WHIO, Dayton, O., as sales manager. 


DuBois Transferred 
Howard H. DuBois, of the Eastern 
advertising staff of Cosmopolitan, 
New York, has been appointed Phila- 
delphia representative, 


AGENCY FIELD 
TO BE INCLUDED 
IN 1936 CENSUS 


Washington, D. C., Dec. 19.—For 
the first time a nation-wide coverage 
of the advertising agency field, in- 
cluding expenditures by media, is to 
be made in connection with the 
Census of Business, beginning Jan. 
2 and covering 1935 operations. 

Standard inquiries will show the 
number of agencies, geographical 


distribution, extent of branch de- 
velopment, employment and pay- 
rolls, and type of ownership. In- 
quiries as to media will show billing 
to clients for newspapers, general 
magazines, radio networks, radio 
spot broadcasting, business papers, 
agricultural papers, religious and 
foreign language papers, car cards, 
outdoor advertising, window display, 
etc. 


Reveal New Facts 


Other inquiries will show total 
expenditures on direct mail adver- 
tising, creative services, radio tal- 
ent, not paid through broadcasting 
systems, art work, store display and 
point-of-purchase advertising ma- 
terial. 

William A. Ruff, assistant chief 
statistician, Census of Business, ex- 


(Sorry, REDBOOK isn’t for people who must count their nickels. 
Deliberately we aim at an educated audience with money to spend.) 


UPPOSE you ran a magazine. And suppose you 
wanted readers with money, folks who can afford 
homes, new autos each year or so, vacations, private 


schools for their children. 


What would you do? You’d probably do what Red- 
book does. You’d build your editorial articles to please 
just such people. Give them intelligent fiction, wide- 
awake articles by top writers. Names like Philip Wylie, 
Pearl Buck, Edith Wharton, Hugh Walpole, Dashiell 


Hammett, Ursula Parrott, 


P. G. Wodehouse. 


That Redbook is successful in selecting the above 
average family is shown by a recent outside investiga- 
tion in typical Redbook homes. 

One in three Redbook families are planning a new 


car this year. Radios in 96% of the homes, 43% with 


two sets. Income averages $4,156—three times that of 
the average U. S. family, earned in about half the cases 
from executive, partner, or professional positions. Wash- 
ing machines, ironers, vacuum cleaners, oil burners, car 


radios, owned or in mind. 


Then picture Redbook’s 775,000 families, with an 
average of four people, husbands as well as wives, read- 
ing Redbook every month, and hanging on to it longer 
because of its extra book-length novel. 

What’s the cost to the advertiser? Not $5, $10 or 
$15 per thousand homes—that’s normal for better-than- 
average magazines—but $2.48 per thousand, lowest in 
the monthly field, based on guarantee. Redbook’s $1,920 
per page is a bargain rate some of the mass magazines 


would like to have. 


AS Advertise to your BETTER customers FIRST... in Redbook 


pects the survey to reveal important 
statistics hitherto impossible to ob. 
tain. While expenditures on major 
media are fairly well known, he 
said, the amount spent by agencies 
for direct mail, art work, promotion 
materials and creative services has 
been an unknown factor. 

Of equal importance to the adver. 
tising field are other divisions of 
the Census of Business, the most ex- 
tensive project of its kind ever at- 
tempted in this or any other coun- 
try. 

Whereas the first census compar- 
able to the present project, covering 
1929, was limited primarily to the 
distribution field, and the second, the 
Census of American Business for 
1933, was limited to distribution, 
service businesses, amusement en- 
terprises and hotels, the 1935 Census 
of Business will cover retail and 
wholesale trade, insurance, _ real 
estate, construction, banking, fin- 
ance, business services, broadcasting, 
hotels, amusements, distribution of 
manufacturers’ sales, trucking and 
warehousing, bus transportation, and 
operation of non-residential build- 
ings. 

First Accurate Data 


With the broader field covered 
this year, the Bureau will be able 
to supply for the first time a reason- 
ably complete answer to the ques- 
tion of how many establishments 
there are in business, total volume 
of business done annually, and total 
payrolls and employment, by kinds 
of business, according to Mr. Ruff. 

Field work will be completed in 
approximately three months after 
the enumeration starts, and pre- 
liminary reports will be available 
by next July. 

Only sworn employes of the Bu- 
reau of the Census are permitted to 
examine individual returns. No ac- 
cess to them is permitted under the 
law, not even to other governmental 
agencies, and no information will be 
disclosed which would reveal any of 
the facts or figures in the returns. 

Headquarters for the project have 
been established in Philadelphia 
with Fred A. Gosnell, head of for- 
mer business censuses as chief sta- 
tistician in charge. 


Radio for Mason 


Starting with WHN, New York, 
Grey Advertising Agency will place 
spot broadcasts for Mason, Au & 
Magenheimer, Brooklyn, makers of 
Mason’s mints, Peaks and Black 


Crows. Only car cards have been 
used. Newspapers may be added 
later. 


Makes Commercial Car 


Plymouth Motor Corporation, De- 
troit, has started production on a 
half-ton delivery sedan, first automo- 
bile of the commercial type to be 
marketed by Plymouth. 


Promote Royce 


Clinton K. Royce, formerly man- 
ager of the customers’ service de- 
partment, has been appointed adver- 
tising manager of Carson Pirie Scott 
& Co., wholesale, Chicago. 


Wessel Suicide 
Christian W. Wessell, who recently 
resigned as president of John Budd 
Company, newspaper representatives, 


died at New Rochelle, N. Y., Dec. 13 
of a self-inflicted bullet wound. 


WATCH 
THIS MARKET 


Janesville, Wisconsin 
Payrolls Move Up 


General Motors---3,000 
Parker Pen---1,000 . 
Woolen, Cotton Mills---600 
Sugar Factory Rushed 

Ideal Test Market of 150,000 


Janesville, Wisconsin 
Gazette---WCLO 


, 


TRADE CONTRACTS 


We have a number of hotel and restau- 
rant clients preparing to place advertis- 
ing on a due bill basis. Send copy of 
publication and rate card for considera- 
— IGER, INC. 
67 West 44th St. 
New York City 


Phila. Boston 
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December 23, 1935 


ADVERTISING AGE 


NEW YORK 


‘Lwo Million 


Reasons 


VERY publication has a publishing franchise. 

This excuse for existence is not granted by 

the Post Office; it cannot be bought by the pub- 

lisher. It is awarded only by the reading public 
—and is revocable at any time. 

Liberty won its publishing franchise years ago. 
In 1924, when it stepped into the hotly contested 
weekly field, there were soothsayers who said it 
couldn’t live. But Liberty—alive, alert, unfettered 
by tradition—paced itself to a new tempo of 
living, aroused a voluntary readership which 
astounded the publishing world, and established 
a new editorial pattern which is still a standard. 

Shorter, swifter, livelier, this new kind of maga- 
zine quickly attracted those who saw in it some- 
thing close to life as they live it: something 
warmer, more immediate, quickened with human 
interest. 

So Liberty, today and tomorrow and tomor- 
row, is linked inevitably with life . . . with people. 
There is no story so tender, no adventure so ex- 
citing, no political situation so abstract that it 
cannot be interpreted in terms of people... in 
Liberty. 

This ability to interpret their own world in 
their own terms has attracted all classes of readers. 
It takes all kinds of people to make millions of 


CHICAGO * DETROIT © BOSTON 


7 


readers, just as it takes all kinds to buy millions 
of cars or cans of soup. When you’re dealing in 
seven digits, you must edit—or sell—toward a 
type, not a pocketbook. 

Thus Liberty’s loyal host marches in every 
walk of life, but top hat, blue tie or dinner pail, 
all have a common outlook: a certain eagerness 
for living, eating, drinking, working and playing, 
which marks them off from staid and settled men. 
These are the people who have a hearty apprecia- 
tion for the materials of living, who enjoy buying 
things because it is through buying things and 
doing things that they express their outlook and 
desires. 

Why Liberty? Because when Liberty came 
along these people took it into their hearts and 
homes without noticeably affecting the circula- 
tion of old-line magazines. Because, to more than 
two million of such families, Liberty is the best 
magazine in the world. 

They know it because it’s sheir magazine. We 
know it because they buy it week by week. Adver- 
tisers know it because more hard coin changes 
hands for this particular book than for any other 
—we mean single copy sales—2,000,000 nickels a 
week, over $5,200,000 a year: a solid reason for 
any product’s existence. 


Liberty 


MONTREAL 


SAN FRANCISCO + TORONTO * 
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December 23, 1935 


SCRIPPS-HOWARD 
TO EXPAND ITS 
ROTO SUCCESS 


Peterson Heads New Branch; 
Others Promoted 


New York, Dec. 19.—Creation of a 
new national advertising medium by 
Scripps-Howard Newspapers was in- 
dicated this week by appointment of 


John M. Peterson as director of the 
rotogravure department. Mr. Peter- 
son leaves the post of national ad- 
vertising manager of Scripps-Howard 
to concentrate on development of the 
new rotogravure section, designed 
for distribution with all of the 24 
Scripps-Howard newspapers. 

It is understood that eight roto- 
gravure sections will be issued in 
1936, following sensational success 
of a four-color Thanksgiving roto 
section featuring the Dionne quin- 
tuplets. 

Mr. Peterson’s promotion and for- 
mal appointment of W. F. Wiley as 
publisher of the Cincinnati Enquirer 
set in motion a series of advance- 
ments throughout the Scripps-How- 
ard organization, though the En- 
quirer is an independent morning 
paper, 


Following his appointment as pub- 
lisher of the Enquirer by American 
Security & Trust Company, trustee ot 
the estate of John R. McLean, Mr. 
Wiley reached over into the Scripps- 
Howard organization to acquire 
Ralph H. Quinn, business manager 
of the Cincinnati Post, as general 
manager of the Enquirer. Mr. Quinn 
was formerly advertising manager 
of the Enquirer, which he left in 
1919 to join the Post, He served 
Scripps-Howard’s Washington News 
before returning to the Post. Though 
lacking the title, Mr. Wiley has acted 
as publisher of the Enquirer for some 
years. He was formerly business 
manager. 

William G. Chandler, general busi- 
ness manager of Scripps-Howard 
Newspapers, announced appointment 
of Frederick W, Geisel, business man- 


ager of the Akron Times-Press, as 
business manager of the Cincinnati 
Post. Before going to Akron three 
and one-half years ago, Mr. Geisel 
was western manager at Chicago for 
the Scripps-Howard national adver- 
tising department. 

Grant C. Stone, who has been in 
charge of department store advertis- 
ing for the Cleveland Press, moves 
to Akron to fill the niche vacated by 
Mr. Geisel. 


Flat Rate For Group 


The four-page, four-color rotograv- 
ure section published by Scripps- 
Howard on Thanksgiving Day was 
the first time such a section had been 
issued with the entire Scripps-How- 
ard list. It was also the first time 
that an advertiser had been able to 
purchase space in the group at a flat 


*Type of subscriber to Automobile 
Trade Journal. 35,000 like him 


were asked a total of a million 
and a half questions. 


NEW ASSIGNMENT 


John M. Peterson 


HEN the Chilton Company decided that a 

new picture of the automotive wholesale 
and retail markets was needed, it realized that 
there was but one way to get this information— 
ask the men who comprise those markets! 

So they asked them —and got the answers! 
Over 1,500,000 questions were asked of over 
35,000 firms; nearly 100 business houses volun- 
tarily opened their books to Chilton editors, 
turned over their paid bills for the past year, 
and answered the most searching questions. 

The industry told us what its business was 
like teday—not yesterday, not pre-depression— 
told us what it bought, where it bought it, how 
much it bought and from whom. It told us what 


its needs were—among them the need for three 
specialized business publications, edited spe- 
cifically for the three divisions of the selling 
branch of the industry—car selling, wholesaling 
and maintenance. 


Now, beginning with the December issues, 
three publications — Automobile Trade Journal, 
Motor World Wholesale and Motor Age—reach- 
ing by demonstrated proof, 85% of the buying 
power of each of these three divisions, are avail- 
able to advertisers. 

The surest guide to success in selling is the 
information revealed by the Chilton Investiga- 
tion and the judicious use of the three publica- 
tions shown below. 


Write for the FACTS! 


CHILTON © COMPANY 


CHESTNUT AND 56th STREETS 
NEW YORK + CHICAGO - 


DETROIT . 


PHILADELPHIA, PA. 
CLEVELAND + SANFRANCISCO 


rate, the charge being $8,000 a page. 
A full page was used in this number 
by Listerine and half a page by Cas- 
toria. 

Indicating the public interest in 
the Dionne babies, the circulation of 
the issues containing the roto section 
increased to over 2,000,000, about 
350,000 ahead of the six months’ 
average, and perhaps 500,000 more 
than the usual circulation of the 
holiday edition, The first page car- 
rying the pictures of the quints, re- 
produced the natural color photo- 
graphs made of them by NEA. 

Newspaper Enterprise Association, 
the syndicate which acquired exclu- 
sive photographic rights in the fa- 
mous quintuplets, is a Scripps-How- 
ard organization, and hence the roto- 
gravure sections, featuring the ba- 
bies, will have an opportunity to 
build interest around the exclusive 
picture story of the Dionnes and 
their careers. 


Bab-O to B-S-H 
B. T. Babbitt, Inc., New York, has 
appointed the New York office of 
Blackett-Sample-Hummert, Inc., for 
all advertising of Bab-O cleanser. 
The agency has been handling part 
of the account. 


Nichol Promoted 


F. W. Nichol, vice-president of In- 
ternational Business Machines Cor- 
poration, New York, has become 
general manager. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Ask your dealers 
about WSM results. 


— aaa 


PRESTIGE 


Zachary Taylor was the first Presie 
dent to reside at the old Willard— 
known modernly as “‘the Residence 
of Presidents.“ tnjoy its modern 
luxury—have the social distinction 
and convenience of this preemie 
nent address. 


Single Rooms with Bath $4 up 
Double Rooms with Bath $6 up 


Ome 
WILLARD HOTEL 


WASHINGTON. D. C. 
H. P. Somerville, Managing Director’ 
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“This STANDS 


Y Name? PE My Reputation? Becoming 
known All Over the Country! My Work? 


se 
Supplying Perfect Engravings . . . Fast! 
That's a part of my story. Now let's look into yours. You have a copy to 
reproduce. You want it to be good. And you've got to have it FAST! 
aia Maybe you've a deadline to meet. Perhaps the artist or the layout 


department has been delayed. You can’t waste any more time! 


Call or write me. If you call any time of the day or night I won't fail you! 
There’s a fleet of motorcycles waiting. One of them will call in a few 
minutes. And your copy will be on its way to perfect engraving .. . fast! 


ee ee ee ee ee ee ee a a a ee ee ee 


I've taken many a wrinkle out of an advertising manager's brow. I've 
smoothed the way for faster production ... finer work. I've PROVED 
that he can call me at any time and get a perfect job . . . fast! 


My green circle with Pe) is a seal of assurance to advertising men who 
know perfection. Try it... and know perfect engraving service yourself! 
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ViCrory 3211-2-3-4 
MICHIGAN-AVENUE AT 20™ STREET = CHICAGO 
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What Do People Like? 


In spite of the assumed sophisti- 
cation of this modern world, it 
seems clear that the tastes and de- 
sires of people, taken as a whole, 
are not much different from those 
of their predecessors on this mun- 
dane scene. 

The two stars on whom Fox- 
Twentieth Century could count for 
a sure-fire box-office return of $1,- 
000,000 per picture, reports Fortune, 
were Will Rogers and Shirley Tem- 
ple. Their pictures appeal to nor- 
mal, wholesome impulses, and have 
the same general characteristics 
as dramatic and literary productions 
which were popular in previous 
generations. 

The revival of interest in the 
works of Charles Dickens as sources 
of film story material, as indicated 
by the success of “David Copper- 
field” and “A Tale of Two Cities,” 
shows again that the honest senti- 
ment and homey virtues which 
characterized Dickens’ novels still 
have a very positive appeal for the 
people of today. 

The coloroto presentation of the 
Dionne quintuplets in the Scripps- 
Howard newspapers Thanksgiving 
Day developed a reported increase 
in the normal circulation for that 
day of nearly half a million. It’s a 


healthy sign, and a significant one, 
when the public shows interest of 
such intense character in babies, no 
matter how lovely they are nor how 
unusual were the circumstances 
surrounding their birth. 

Most of these things may be re- 
garded as self-evident, but it is al- 
ways worth while to remind ad- 
vertisers that the people they are 
appealing to for business are the 
masses of normal, dependable individ- 
uals who make up the bulk of the 
population of America. They are 
not the few at the top who are ex: 
tremely wealthy, nor are they the 
groups stricken by abject poverty. 
They are the middle classes who 
represent the backbone of the na- 
tion, who live in homes, have fami- 
lies, and are interested in the same 
sort of things which have appealed 
most to this type of citizen ever 
since there was an America. 

Sometimes the superficial phe- 
nomena of American life create the 
impression that the people have 
changed, and that a new and more 
sophisticated population must be 
appealed to. But advertisers can 
profitably remember that human 
nature changes very slowly, and 
that it is safe to rely on the time- 
tried appeals which have produced 
results in the past. 


The Value of Intangibles 


Since advertisers will no doubt 
continue in the future as in the re- 
cent past to find it necessary to 
answer the criticisms of their copy, 
based on the charge that it does 
not contain an undiluted array of 
facts, it should be constantly em- 
phasized that advertising deals in 
more than the tangibles. 

Those who insist that detailed de- 
scriptions, supported by laboratory 
data on quality and quantity, should 
make up the main content of ad- 
vertising, disregard the fact that its 
main function is to promote the ac- 
ceptance of ideas, and not merely 
provide a catalog of product char- 
acteristics. 

Representatives of the consumer 
have frequently pointed out the ab- 
sence of factual data in advertising 
of products such as women’s hosiery. 
Yet any tyro in the field of mer- 
chandising women’s garments of all 
kinds knows that style is much 
more important, from the stand- 
point of the consumer, than any 


other single factor. To be accept- 
able in any price range, such mer- 
chandise must primarily be correct 
as to current fashions. 

So much of the advertising not 
only of clothing, but also of auto- 
mobiles, furniture and even build- 
ing materials has a style element 
that it is remarkable that so little 
is said about this in talking of what 
copy, to be most useful to the con- 
sumer, should contain. It is prob- 
able that many of those who would 
serve the consumer through con- 
structive criticism of advertising are 
not fully aware of or sympathetic 
with the actual demand of the con- 
sumer for style information in ad- 
vertising, and for news of products 
which possess desirability from the 
style angle. 

Those who know consumers by 
dint of having served them success- 
fully and satisfactorily, know that 
the information which the public 
seeks in advertising is not confined 
to the things which can be weighed 
and measured in a laboratory. 


ADVERTISING PROVES PRODUCTION ERRS 


—College Humor. 


“It's like this every morning. Why don't you cook breakfast in the 
kitchen?" 


Poor Scotties! 


To the Editor: One of the most 
interesting unintentional make-ups I 
have seen is the attached tear sheet 
from the Los Angeles Examiner show- 
ing a bunch of fast-shooting cops 
taking pot shots at the poor little 
Scotties in the Black and White 
liquor advertisement, 

F. H. McMAnon, 
Hearst International Advertis- 
ing Service, Los Angeles. 
vgv¥#seee? 


Whose Slogan? 

To the Editor: I like the line, “It 
Makes a Neighborhood of a Nation” 
so well that I should like to know 
whether it belongs to Columbia 
Broadcasting System or to one of the 
air lines. 

Not long ago I read that someone 
had been awarded a handsome prize 
for submitting this line in a con- 
test conducted by one of the sky 
transport companies. 

In the current issue of ADVERTIS- 
inc AGE, Columbia headlines an ad- 
vertisement with it. 

LESLIE WM. ROWLAND, 
Promotion Mgr., Cincinnati Enquirer. 


Frederick S. Randall won a contest 
recently conducted by American Air 
Lines for the best slogan. Mr, Ran- 
dall’s entry was “Makes a Neighbor- 
hood of the Nation,” which differs 
only slightly from the Columbia 
headline. The broadcasting system 
says its use of the phrase dates back 
for some time. Both American Air 
Lines and C. B. S. are investigating. 

vvweyY 


Confession Magazines 

To the Editor: In “Copy Cub’s” 
column of Dec. 9 reference was made 
to the fact that La Salle Extension 
University had secured excellent re- 
sults from its advertising in “con- 
fession” magazines. 

If you can give us definite quota- 
tions of any statements of this sort 
made by La Salle, we would greatly 
appreciate it. 

F. A, MOULTON, 
Moulton Advertising Co., 
Washington, D. C. 

Copy Cub’s comment was based on 
an interview with Elon G. Borton, 
advertising manager of LaSalle Ex- 
tension University, which appeared 
in ADVERTISING AGE of Dec. 2. The 
story of the interview and Mr. Bor- 
ton’s report on his experience with 
this type of magazines has been for- 
warded to Mr. Moulton. 

7, FF? F 


Trick Illustration 

To the Editor: Sometime in 1934 
you published an advertisement for 
an engraver or an electrotyper which 
created a great deal of comment. The 
illustration was a halftone made 
from a photograph of the electrotype 
of the advertisement itself, and fol- 
lowing its publication you printed a 
number of inquiring letters from 
agencies, 

I have forgotten the name of the 
advertiser, but would appreciate your 


advising us in what issues in our file 


Voice of the Advertiser 


MURDER BY MAKE-UP 


| RIO GRANDE DECLARES 


ON BOOTLEG GASOLINE / 


RIO GRANDE 


‘GAS 


THE LOW-PRICED GASOLINE THATS GUARANTECD 
TO EXCEED GOVERMMERT SpeciriCaTiONS 


of ADVERTISING AGE we can find this 
advertisement and the subsequent 
correspondence. 
L. P. Hicks, 
Art Director, Grace & 
Bement, Detroit. 


Mr. Hicks has uncovered the fam- 
ily skeleton in the cellar of the ad- 
vertising edifice. The advertisement 
he recalls was prepared by Albert 
Frank-Guenther Law for Anaconda 
Copper Mining Company. The story 
explained that “an illustration in the 
upper right hand corner is unique, 
because it consists of a photograph 
of the complete plate from which the 
advertisement was printed.” 

This statement was received with 
skepticism by a large number of ad- 
vertising men, who took pens in hand 
to question its accuracy. The debate 
was never fully settled, though Bruce 
Robertson, of Chicago, perhaps was 
on the right track when he wrote: 
“All credit to the idea department of 
Albert Frank-Guenther Law for 
thinking up the Anaconda advertise- 
ment, but the production department 
should have realized that if the il- 
lustration is a reverse of the original 
advertisement of which it is a part 
then the illustration of the illustra- 
tion should be a reverse of it, or a 
positive.” 

, = = 


Sales Masterpiece or 
Only Beautiful Art? 


To the Editor: To Mr. Victor J. 
Cevasco, who writes a letter to you 
in your issue of December 9 about a 
new artistic treatment used on a bou- 
quet occupying the bulk of a full page 
Caron perfume advertisement, a word 
of warning: 

Art in advertising is worth its salt 
only when it helps to sell. 

The “almost complete absence of 
text” about which Mr. Cevasco 
gloats, seems to me to be a lament- 
able sacrifice of salesmanship for ar- 
tistic effects, or the hallucinations of 
an expensive art director. 

If the Caron roto masterpiece sold 
enough perfume to take care of the 
cost of the space occupied by that 
beautiful bouquet I’ll renew Mr. Ce- 


vasco’s subscription to your good pub- 
lication, by way of settling up for 
this uninvited outburst. But I'l) 
never be convinced that Lord & 
Thomas aren’t right. Surely adver. 
tising is written salesmanship, and 
just as surely, art belongs in adver- 
tising only when it can add to the 
power of that salesmanship. 

Hang that bouquet in the Metro. 
politan Museum of Fine Arts and it 
should take the cake. Hang it in an 
advertising journal and you'll get 
some squawks like this one. 

Davin G. RitcuHir, 

President, David G, Ritchie Ad- 
vertising, Houston, Texas. 
“a oe 
Wrong Town 

To the Editor: From “Gettin’ Per- 
sonal” in ADVERTISING AGE of Dec. 2: 
“Al Salisbury, of Reincke-Ellis. 
Younggreen & Finn, Chicago agency, 
was guest of Frank Thompson, presi- 
dent of Glenmore Distilleries, at the 
Army-Navy football game in New 
York Saturday.” 

Come, come, the seats couldn’t 
have been that far away. 

DoRRANCE Brown, 
Adv. Megr., Lehigh Navigation 
Coal Co., Philadelphia. 
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Rosenfels’ Humor 

To the Editor: The late Irwin 
Rosenfels, advertising manager of 
Celotex, was one of the most cul- 
tured and widely-read men I have 
ever known, and the advertising 
world has suffered a distinct loss in 
his death. He had an amazing ability 
to get at the heart of a subject, and 
also had a keen sense of humor. 

Some years ago, one of the lead- 
ing women’s magazines had an inter- 
esting campaign on anti-substitution. 
In a discussion of the matter, Mr. 
Dahlberg, president of Celotex, rang 
for Mr. Rosenfels. “I have been very 
much interested, Mr. Rosenfels, in 
this anti-substitution campaign,” he 
said. “What do you think of it?” 

“Mr. Dahlberg, when a customer 
as a result of Celotex advertising 
goes into a store and asks for Celo- 
tex, the dealer who would tell him 
the merits of another product and 
finally sell him a competing brand 
is beneath my contempt! It is the 
nearest thing to robbery that I can 
imagine. 

“But when a customer goes into a 
store and asks for a competing 
brand, and one of our good dealer 
friends tells him about Celotex and 
how much better it is, and finally 
sells him Celotex—that is construc- 
tive merchandising!” 

I, for one, shall miss tremendously 
my talks with Irwin Rosenfels when 
I go to Chicago. 

GRAHAM PATTERSON, 
Publisher, Farm Journal, 
Philadelphia. 
, =F F 


Blanke Calls Copy Cub 


for Important Ommission 
To the Editor: A couple of weeks 
ago Copy Cub said that if you can’t 
sleep “drink Ovaltine, Sanka, Kaffee 


Coffee and Tea 
drnkers ate torever 
freed from common 


ANNIE | 
POISOAING! 


Blanke’s Wase-in-the-Cup 


MEALTATUL COFFEE 
& HEALTHFUL TEA 


Hag and hot milk; then you should 
have no trouble floating away into 
the land of Nod.” 

Why should Copy Cub discrimi- 
nate? But perhaps he doesn’t know 
about “Blanke’s Healthful Coffee and 
Tea.” If so, I will be pleased to 
send him a trial can of each, if he 
says the word. 


C. F. BLANKE, 
Blanke Coffee Company, 
St. Louis. 
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This advertisement and those to follow 
it are sponsored by these business 
papers: 

Advertising Age (ABC-ABP) 

100 E. Ohio St., Chicago 

American Restaurant (ABC) 

5 S. Wabash Ave., Chicago 

Automobile Digest (ABC) 

22 E. Twelfth St., Cincinnati 

Bakers’ Helper (ABC-ABP) 

332 S. Wells St., Chicago 

Bakers’ Weekly (ABC-ABP) 

45 W. 45th St., New York 

Boot & Shoe Recorder (ABC-ABP) 

239 W. 39th St., New York 

Domestic Engineering (ABC-ABP) 

1900 Prairie Ave., Chicago 

Farm Implement News (ABC) 

431 S. Dearborn St., Chicago 

Hospital Management (ABC-ABP) 

612 N. Michigan Ave., Chicago 

Jewelers’ Circular-Keystone (ABC-ABP) 
239 W. 39th St., New York 

Milk Plant Monthly (ABC) 

327 S. La Salle St., Chicago 

National Provisioner (ABC-ABP) 

407 S. Dearborn St., Chicago 

Paper Industry, The (ABC-ABP) 

333 N. Michigan Ave., Chicago 

Paper Mill & Wood Pulp News (ABC-ABP) 
1440 Broadway, New York 

Steel (ABC-ABP) 

Penton Bldg., Cleveland 

Welding Engineer (ABC-ABP) 

608 S. Dearborn St., Chicago 


NO. 21 OF A SERIES 


use business papers 


to reach known markets 


@ The editorial integrity with which the business press of today attacks 
the problems of its readers makes for a reader confidence which provides 
the ideal meeting place for the advertiser and his prospective customer. 

Though more glamorous media abound and more extensive efforts 
may well be undertaken, for true economy in fields where known markets 
exist, it is hard to equal the business paper when it has the opportunity 
to demonstrate with intelligent, informative and specific copy. 

Our acquaintance with the business press goes back to the early 
days when Monel Metal and nickel were introduced and the first tenta- 
tive announcements were carried in a limited list of business papers. 

Since then the pace and complexities of industry have increased to 
such an extent as to make the business press a necessity to the indus- 
trialist as well as the advertiser, and today the business papers have 


become the backbone of our work in advancing information on the 


development and application of nickel and the various nickel alloys. 
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FEBRUARY 17 
DEADLINE FOR 
PACKAGE ENTRY 


To Make Awards in Twenty 
Classifications 


New York, Dec. 19.—Feb. 17, 1936, 
will be the closing date for entries 
in its sixth packaging exposition, 
American Management Association 
announced this week. The exposi- 
tion itself will be held in the Penn- 
sylvania Hotel, New York, March 
3-6. Entry forms and general infor- 
mation about the competition may 
be obtained from the Irwin D. Wolf 
Awards Administration, 232 Madison 
avenue, New York, or from the as- 
sociation at 20 Vesey street, New 
York. Entries should not be mailed 
to reach New York before Feb. 3. 

The awards are made available by 
Irwin D. Wolf, vice-president, Kauf- 
mann Department Stores, Pitts- 
burgh. Packages will be judged by 
the jury of awards Feb. 24, 1936. 
Personnel of the jury is as follows: 

Gordon Aymar, art department, 
Blackman Advertising Inc.; Berent 
Friele, president, American Coffee 
Corporation; Richard F. Bach, di- 
rector of industrial relations, Metro- 
politan Museum of Art; Alice 
Hughes, feature writer, New York 
American; Edith M. Barber, writer 
and consultant on home economics; 
Ray M. Schmitz, associate merchan- 
dising manager, General Foods Cor- 
poration; James C. Boudreau, art de- 
partment, Pratt Institute; Jack 
Straus, vice-president, R. H. Macy & 
Co., and William Weintraub, of 
Esquire. 


Rules for Eligibility 


Packages eligible for the compe- 
tition are any that have been placed 
on the market (“a package definitely 
put into use in the distribution to 
consumers of a packaged commod- 
ity”) between Jan. 1, 1935, and Jan. 
1, 1936. Awards will be made to the 
company using the package in distri- 
bution and sale of its products. 

The twenty classifications in the 
1935-36 competition follow: 

1. The most effective package em- 
ploying a single color—i.e., a con- 
tainer that employs only one color 


printing in addition to the back- 
ground color of the material itself. 

2. Most effective use of more than 
one color including any multi-color 
printings and combinations of more 
than one color of material or ma- 
terials. 

3. Most effective use of typog- 
raphy and/or lettering. 

4. Most effective use of the ele- 
ments of design to create shelf vis- 
ibility in the retail store. 

5. The most effective redesigned 
package, based on comparison of 
old package with new. 

6. Most effective use of merchan- 
dising ingenuity regardless of ar- 
tistic qualities (judging will be 
based on successful use of all sur- 
faces for merchandising the prod- 
ucts). 

7. The most effective package de- 
signed to add to consumer conveni- 
ence regardless of artistic qualities. 

8. Most effective packaging of a 
combination sales unit—i.e., pack- 
ages containing two or more indi- 
vidual unit packages, designed to 
sell two or more different products 
in a single transaction. Excluded 
are combination packages designed 
to increase the single transaction 
sale of a single product by putting 
two or more unit packages of the 
same product in combination. 


Effective in Re-use 


9. The most effective package em- 
ploying a secondary use—i.e., pack- 
ages designed to appeal to the con- 
sumer because they may be used 
for another purpose after the orig- 
inal contents have been removed. 

10. Most effective use of layout 
and/or decorative design, with par- 
ticular emphasis on both merchan- 
dising value and beauty. 

11. The most effective package in- 
sert. 

12. Most effective use of inven- 
tive genius in package construction. 

13. Most effective use of two or 
more packaging materials in one 
package. 

14. The most effective family of 
packages—i.e., a group of packages 
of different products of related de- 
sign made by the same manufac- 
turer—not different sizes of the 
same product. 

15. The most effective package 
designed to promote the product as 
a gift. 

16. The most effective package 
for a product not previously packed 
(including packages for new prod- 
ucts as well as for products previ- 
ously sold in bulk). 

17. The most effective shipping 


SHIGETA-WRIGHT, INC. 
FINE PHOTOGRAPHIC 


CHICAGO 
ILLUSTRATIONS 


PAST PRESIDENTS TO HAVE "NIGHT" 


Milwaukee Advertising Club will celebrate its 25th anniversary Dec. 30 by 

honoring past leaders. Seated, left to right, A. M. Candee, president in 1911; 

Ernest Lyman, 1928; Robert R. Kahn, 1910. Standing, Harry G. Hoffman, 1932; 
Irving C. Buntman, 1926-27, and Frank Effinger, 1918. 


container from the standpoint of 
good design. 

18. Most effective shipping con- 
tainer from the standpoint of mer- 
chandising and construction inge- 
nuity. 

19. Counter display pieces that 
most effectively contribute to the 
selling of a unit package (including 
pieces that hold one or more unit 
packages). 

20. Floor display pieces that most 
effectively contribute to the selling 
of the unit package (including pieces 
that hold one or more unit pack- 
ages). 


Guy Robertson Joins 
W. F. Hall Printing Co. 


Guy Robertson, formerly with Jahn 
& Ollier Engraving Company, Chi- 
cago, has joined W. F. Hall Printing 
Company, Chicago, to organize a de- 
partment of food products literature. 

Meta Given, home economist, has 
been retained as consultant. 


Editors Elect Cella 

The Industrial Editors of Chicago, 
an organization of company publica- 
tion editors, elected officers Dec. 17 
as follows: President, Louis B. Cella, 
Illinois Bell Telephone Company; 
vice-president, William D. Mack, 
American Typesetting Corporation; 
secretary - treasurer, Irma Olson, 
Standard Oil Company of Indiana, 
re-elected. 


Allied Agencies 
Plan Annual Meet 


Allied Service Agencies, network of 
16 advertising agencies, will hold its 
annual convention during the last 
week of December at Westport, Conn. 

Oakleigh R. French, St. Louis, is 
ASA president, and Henry J. Kauf- 
man, Washington, D. C., convention 
chairman, 


Blackfoot Resumes 

The Chicago office of L. D. Wer- 
theimer Company has been named for 
advertising of Blackfoot brand Idaho 
Grimm alfalfa seed by the Idaho 
Grimm Alfalfa Seed Growers’ Asso- 
ciation, Blackfoot, Idaho. Midwest 
farm papers will be used, starting 
with January issues. 


Get Delettrez Line 

Vadsco Sales Corporation, Long 
Island City, N. Y., has placed Delet- 
trez products with Blaker Advertis- 
ing Agency, New York. Atherton 
Pettingell, executive vice-president, 
and his associate, Fleur Fenton, are 
directing the account. 


Nation Wide Moves 
Nation Wide Drug Distributors, 
Inc., national specialty sales organ- 
ization operating out of 23 key cities, 
has opened new offices occupying the 
entire third floor at 9 E. 40th St., 
New York. 


Jordan Joins Ingalls 
Clinton Jordan, for 25 years vice- 
president of Franklin P. Shumway 
Company, Boston, has been named 
vice-president of Ingalls-Advertising, 
Boston, effective Jan. 2. 


Powell Starts Agency 

Raymond Powell has established 
Raymond Powell Company, Dermon 
Bldg., Memphis, Tenn., as a general 


Promotion for 
November Shows 
First ’35 Loss 


Chicago, Dec. 19.—Promotional ad- 
vertising in the advertising press in 
November showed a decline compared 
with the corresponding month of last 
year, as well as a slight recession 
from October. This is the first time 
this year that promotional advertis- 
ing volume has been off. 

The November total was 231,350 
lines, compared with 244,762 lines for 
November, 1934, a loss of 5.5 per cent. 
Newspaper advertising continued to 
represent the largest single classifica- 
tion, with 68,572 lines, 29.2 per cent 
of the total, with magazines second 
with 481,244 lines, or 20.8 per cent 
of the volume. 

Other classifications accounted for 
the following linage: business publi- 
cations, 21,084; radio, 18,466; adver- 
tising production, 16,632; advertis- 
ing agencies, 15,680; farm papers, 
11,550; paper, 6,482; signs and dis- 
plays, 5,684; outdoor advertising, 252. 

The six general advertising publi- 
cations on whose linage figures the 
tabulation is based are as follows: 


Lines 
Advertising Age (W.).......- 21,490 
Advertising € Selling (b. w.). 38,052 
PMG TOR 1G) 6 cccccccacs 45,640 
Printers’ Ink Monthly........ 18,452 
Sales Management (b. w.).... 20,384 
Pe GE) sk esdeedecucereees 17,332 


Agency for Simon 


National Advertising Syndicate, 
Buffalo, N. Y., has been appointed 
by William Simon Brewery, Buffalo, 
for advertising of Simon Pure beer 
and Old Abbey beer, and by Fredonia 
Products Company, Fredonia, N. Y., 
for Old Colony and Pioneer wines. 


Form Business Extension 


Harry Miller, John W. Reed and 
George E. Henry, formerly with 
Vadsco Sales Corporation, have or- 
ganized Business Extension Service 
at 580 Fifth Ave., New York, as an 
advertising, merchandising and pub- 
lic relations service. 


Whipple to “News-Week” 


Stanley C. Whipple, formerly with 
Eastern Advertising Company, Bos- 
ton, has been named Boston represen- 
tative of News Week, with headquar- 
ters in the Statler Bldg. 


Hillman-Shane Expand 


Hillman-Shane Advertising Agency, 
Inc., has moved from the Oviatt 
Bldg. to larger quarters in the Park 
Central Bldg., Los Angeles. 

Dorothy Pollak has joined the art 
department, and Richard Lochridge, 
the publicity department. 


Musterole Joins 4 A’s 


The Musterole Company, Cleveland, 
O., has been elected to membership in 
the Association of National Adver- 
tisers. C. F. Buescher, president, will 
represent the company in the asso- 


SMILE IN TYPE, 
FARRAR ADVICE 
TO ADCRAFTERS 


Detroit, Mich. Dec. 18—With 
emergence of the nation from the 
depression, use of “smiling,” more 
informal type faces has increased, 
cutting down the proportion of stif- 
fer, more formal faces. So said Gil- 
bert Farrar, of American Type 
Founders Sales Corporation, speak- 
ing Friday before members of the 
Adcraft Club of Detroit and their 
guests at noon and evening meetings. 
This vogue for cheerier faces is in 
line with the experience of decades 
gone by, said Mr. Farrar. He classi- 
fied “informal” faces as Garamond, 
Cloister, Goudy, Piranesi, Nicholas 
Cochin and Bernhard Booklet. 

“Five fonts are all a printer needs,” 
said Mr. Farrar, He recommended 
one member of each of the families 
he has classified as “neutral,” “for- 
mal,” “informal,” “block” and 
“rugged.” Supporting this conten- 
tion he said that in a recent check 
of advertisements in The Saturday 
Evening Post, he found that more 
than 80 per cent were predominantly 
in four faces: Caslon (neutral), 
Bodoni (formal), Garamond (infor- 
mal) and Gothic adaptations (block). 


Paper Determines Type 


He urged the Adcrafters to “fit 
their type to the paper and illustra- 
tion.” With a soft paper he recom- 
mended a “smiling,” informal type, 
with formal type for hard paper and 
square cuts. 

He cautioned, however, against 
“too perfect” pages, and suggested 
that “occasional” faces, such as 
American Text, Nubian or Raleigh 
Cursive, be used. These types, he 
said, will attract attention, just as 
would a very thin or stout man walk- 
ing down the street but they must be 
used in moderation, 

“Stick to one family of type,” he 
said. “That’s 85 per cent of the ap- 
pearance of the advertisement.” 

He gave a formula for the width 
of copy blocks—division of the size 
of the type by two, to find the maxi- 
mum width measurement in inches. 
Thus, a 10-point body should be no 
more than five inches wide, a 14-point 
body no more than seven. 

He decried the use of borders in 
advertisements, saying they should 
generally be used only when there is 
considerable white space and only a 
small copy message, 

He gave this test for good composi- 
tion: ‘When the reader doesn’t see 
the type, then it is a success.” 


Agency for Kressmann 


Ed. Kressmann & Co., Bordeaux, 
France, exporters of French wines, 
have appointed Kelly, Nason & 
Roosevelt, Inc., New York. The cam- 
paign will begin in class magazines 
and New York newspapers. 


Lockwedge Appoints 


Lockwedge Shoe Corporation of 
America, Columbus, O., manufactur- 
er of the M. W. Locke shoe for 
women, has appointed Churchill-Hall, 
Inc., New York. 


“Pages” f 
that SELLe 


Four pages—one sheet 
of sturdy bond paper 
—covering 11 major 
headings about radio, 
newspapers, farm, 
trade or general maga- 
zines (regional or national)—now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as "'questionnaires.”’ ¢ ¢ Send for samples today, 
on your letterhead. No obligation te buy. 


ADVERTISING MEDIUM ANALYSIS 
$00 Sansome Street San Francisee 
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Dept. L. V., 116 S. Mich. Bivd., Chicage 
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- SALEOARE MADE 
WHEN WOMEN HAVE FAIT! 


When a woman has confidence in a maga- 


zine, that confidence includes its advettisers. 

When a magazine attains leadership an ) 

authority in her mind, its advertisers s fare 
a is leadership. : : 

Thess gree of this fcr confidence 
marks the difference between publications. 
Advertisers who know this can choose the 
magazines that have earned her faith, and 
gain extra force, extra conviction for their 
advertising. 

| It is this unusual faith that makes McCall’s 
audience so much more responsive and pre- 


4 disposed to the advertiser’s message. 
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Every day in hundreds of homes throughout the country 
McCall’s staff of permanent field investigators talk to women, 
learn their reading habits first hand. Detailed reports on 
McCall’s and other publications, covering every interview, 
are furnished to McCall Editors. 

What kind of stories are best? What authors? What type of 
illustrations? What captions and titles? 

What home subjects are the most interesting? What method 
of presentation is most effective? : 

What are women’s greatest style interests? How can they be 
appealed to most successfully? 

All these questions and more are answered each month 
for McCall’s Editors. Today, more than ever, McCall’s knows 
what women want and is better able to serve them. 
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HAT must a magazine do to 
to its readers? What makes ; 
one magazine above all others? O: 
cess with which the magazine mee 
needs, her aims. : 
To have women’s needs as an a 
for a magazine to know how we 
the minds of women is even m 
progress of a magazine. 3 
In the past fifteen months 
added an “intelligence arn 
month permanent trained 
of the country observ 


become smportant 
woman seek out 

thing—the suc- 
her appetites, her 


m is one thing. But 
it is succeeding in 
ore important to the 


he McCall Company has 
to its editorial staff. Each 
research workers in all parts 
and record the importance of 


Through reports from McCall’s permanent field research organ- 
ization, constantly working with thousands of women each 
month in the home, Editor Otis Weise keeps in touch with 
McCall’s audience, anticipates women’s desires, makes McCall’s 
a more vital document of women’s aims and interests. 


McCall’s, article by article, from cover to cover. This 
project, McCall’s Reader Research, was organized for 
McCall’s own internal use, and is under the direction 
of Miss Barbara Miller, for five years assistant to Dr. 
George Gallup in his studies of reading habits. 

As a result of these studies, reader interest and ef- 
fectiveness of every department of McCall’s has been 
definitely increased. 

This greater liking for McCall’s is shown by wom- 
en in their newsstand buying, which, each month, is 
showing material increases over a year ago. Sales are 
made when women have fasth. Women have faith in 
McCall’s because McCall’s knows what women want. 
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WOMEN HAVE CAMTRE 


AS 


because 


A pie recipe m 1s work. A decorating idea must 
be practical. A (SRIGH ROte mmSt De autnentiC: 
A laundry metho@ mst WORK SHCCeSstally tna 
million homes. WR , 


A woman can detect(@QRRIGEIGI Intl iiagaZine 
as easily as a man Can G@tSG= SeGOmG=nate Stunt am 
the magazine he reads. “ 


-For a magazine to be an a7/iq——an million 


more than 
caning 


women, it needs more than a kitChig@ 
a laboratory, more than a group of we 
staff writers. 


Is it a question of diets? Then let McCall’s engage 
the brains of one of the most famous food scien- 
tists in the country—Dr. E. V. McCollum, for ex- 
ample, co-discoverer of vitamins A & D, Professor 
of Bio-Chemistry at Johns Hopkins University. 


Is it a question of fashions? Then let McCall’s 
establish Paris buying sources for the newest 
modes, and make authentic stitch-by-stitch copies, 
and rush them to the stores. 


Is it a question of, say, laundry methods? Then 
let McCall’s make field tests in hundreds of homes, 
get an impartial authority to conduct the tests, 
wash clothes until they fall apart and know the 
truth of the findings before they ask women to 
believe in what they say. 


McCall’s fixed policy is to: (1) decide what service 
copy women want most, (2) engage the foremost 
authorities—*‘Guest Editors’ —for their particular 
subject to collaborate with McCall’s Editors, 
(3) make field tests to prove the complete accu- 
racy of the articles, (4) run the material, (5) call 
in thousands of homes to verify the practical 
value of the work done. 


That is why women have fazth in McCall’s. 
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The University of Nebraska was chosen as the 
research base for McCall’s Laundry Study after 
thousands of homemakers and laundry experts 
had been questioned to learn the actva/l laundry 
problems in the home. Laboratory personnel 
and consumer facilities combined to make this 
the outstanding place for the 14 months of 
research McCall’s devoted to this project. 


Home-economics-noted Iowa State College at 
Ames, Iowa, is the research base of another 
major McCall project in gas and electric range 
cookery which is now in progress. 


“ “ “ 


McCall’s was one of the first magazines to have 
its own testing kitchen. Here Miss Gertrude 
Lynn and her helpers work with McCall’s Edi- 
tors and Guest Editors, testing, proving, creat- 
ing, and improving the recipes, menus, and 
homemaking ideas that appear in McCall’s. 
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BULSS FOR 


MCall | Lriple Magazine 


NEWSSTAND SALES 


First Six Months of 1935 


McCALL'S . 863,924 


G.H.. . . . 513,239 


b. H. J... . 440,082 


ihe * 


W.H.C.. . 404,233 & 


SHARE OF TOTAL NEWSSTAND SALES 


100%=Total Newsstand Sales of Six Women's Maga- 
zines for the Last Six Months’ Period of 1929. Also the 
First Six Months of 1935—\the First and Latest Newsstand 


Figures Available from A. B.C. Publishers’ Statements. 
20% 1935 20% 


1929 


HEN A WOMAN steps up to the 

newsstand and answers her own 
question, "Which woman's magazine shall 
I buy?” she answers the question that the 
thoughtful space buyer is continually 
asking himself. 


McCALL’S 
For with all six women’s magazines 


before her, she chooses only one. This 
selection furnishes the advertiser with 


the best and most accurate measure of 
SHARE OF ADVERTISING 


SIX WOMEN’S MAGAZINES 1925—1930—1935 


the voluntary nature of each magazine’s 
entire circulation and the degree to which 
each is meeting the needs and desires 


of women. 


Because McCall’s KNOWS what women 
want and knows HOW to give it to them 
in the most authoritative and appealing 
way, women have more faith in McCall’s. 


It is this greater confidence which cre- 


1925 1930 1935 
G.H. 


1925 1930 1938 
Del. 


1925 1930 1935 
PLR. 


1925 1930 1935 
W.H.C. 


1925 1930 1935 1925 1930 1935 
McCall's L.H.J. 


ates the increased sales effectiveness of 


advertising in McCall’s. 
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IN DEPARTMENT STORES 


cCall’s sells more patterns through more 
ores than any other pattern published. 
cCall’s publishes more columns, more arti- 
cles and more four-color fashions than any 
ochet mass women’s magazine. 


McCall’s feature 
better, read than even 1 
tion. This fact, plus McCall ries | 
food articles, done in cooperation with the 


articles are as well, or 
‘cCall’s best read fic- 


IN DRUG STORES 


Druggists sell magazines because they are a 
major means of attracting the best customers 
into their stores. 56% of McCall’s newsstand 
sales are made through drug stores, and 


HOMES AND EQUIPMENT 


In cooperation with the National Associa- 
tion of Real Estate Boards, McCall’s an- 
nounces a new home building project—‘‘The 
Home of the Month.” Selected by a commit- 
tee of the nation’s most successful Realtor- 
Builders and McCall’s Editors, these McCall 
‘‘Home of the Month” plans will be featured 
as basic home arrangements, designed and 


Mi ALLS will f 


goods in 193 


More store displays—more store adv crtis- 
ing—more store promotions are built around 


McCall’s creates more departmen: store 
traffic. ; 


leading volun and corporate chain 
Se@eenwesEprts, means greater reading 

Serest, greater merchandising value, more 
food sales through advertising. 


even this fraction of McCall’s newsstand 
sales is greater, with one exception, than the 
total newsstand sales of any other major 
women’s magazine, through all outlets. 


selected from the standpoint of furniture 
placementand greatest livability. Each‘ Home 
of the Month” will be presented in McCall’s 
—will be built byRealtor-Builders throughout 
the country, and furnished by local stores. 

McCall’s “‘Home of the Month” is the offi- 
cial recommendation of the National Asso- 
ciation of Real Estate Boards to its members. 
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December 23, 1935 


ADVERTISING AGE 


PUBLIC SELECTS 
BIGGEST USERS 
OF ADVERTISING 


Camels, Lux, Pepsodent, 
Vick’s Take Honors 


Editor’s Note: This is the fifth 
of a series analyzing the results of 
an investigation of consumer belief 
in advertising made during the early 
summer of this year by ADVERTISING 
Ace with the assistance of an ad- 
visory committee of eight advertis- 
ing men a women, The field 
work, which was done by Ross-Fed- 
eral Research Corporation, netted 
2,517 completed personal interviews 
in ten cities. 

The complete questionnaire used, 
and the results of questions 1, 2, 3 
and the related questions 7, 8, 9 
were discussed in the Oct. 28, Nov. 
18, Dec. 2 and Dec. 16 issues. The 
current installment deals with the 
public’s opinions of what brands in 
four product classifications are be- 
lieved to be most widely advertised. 
Additional material from the study 
will be presented in future issues. 

All of the factual data used in 
these analyses has been prepared by 
Ross-Federal Research Corporation, 
but all conclusions drawn and all 
interpretative comments are those of 
the editors of ADVERTISING AGE. 


New York, Dec, 18.— (4) Which R 


cigarette, toilet soap, toothpaste, cold 
remedy is most widely advertised? 

This question was included in the 
ADVERTISING AGE survey of consumer 
reactions to advertising as a check 
on the closeness with which the ad- 
vertising of leading products is fol- 
lowed by the general consumer. Four 
classifications in which there is much 
advertising were purposely selected 
for the test. 

The complete answers to this ques- 
tion are presented in the accompany- 
ing Table K, which shows, generally, 


that the public is a fair judge of the H 


relative advertising expenditures of 
competitive products. In connection 
with the table, however, it should be 
borne in mind that some of the 
products mentioned under a specific 
heading (notably many of those men- 
tioned under “cold remedies”) are 
advertised for other purposes as 
well, 

While no figures are available on 
the relative advertising of the brands 
mentioned for the period immedi- 
ately preceding the circulation of the 
questionnaire, the comparative 1934 
totals, in so far as they are avail- 
able, may give some indication of the 
extent to which consumer guesses on 
this subject are accurate, and they 
may also give some possible indica- 
tion of the relative effectiveness of 
the advertising in consciously im- 
pressing the consumer. This latter 
point is of minor significance, how- 
ever, since previous tabulations in 
this series have tended to prove that 
what the consumer consciously thinks 
of advertising has little relation to 
his purchasing habits. 


How Cigarettes Were Rated 


In the first classification, cigarettes, 
more than 29 per cent of the 2,517 
consumers interviewed believed 
Camel to be doing the most extensive 
advertising, while 27 per cent ac- 
corded this place to Lucky Strike, 
and almost 20 per cent gave it to 
Chesterfield. From available figures 
for 1934 advertising in magazines, 
newspapers and radio, it appears that 
Camel spent by far the largest 


Table K 


The awareness of the average consumer to advertising is shown 
in this table, giving the results of Question 4 of the ADVERTISING 


AGE questionnaire, which asked: 


“Which cigarette, toilet soap, 


toothpaste and cold remedy is the most widely advertised?” 1,177 
males and 1,340 females, a total of 2,517 consumers, were asked these 


questions, and the percentages 


shown are based on this total, 


although not all of the 2,517 expressed an opinion in each case. 


CIGARETTES 
Total Male Total Female Grand Total 
No. % No. % o. %o 
NN rs esa ae 386 32.79 350 26.12 736 29.23 
Emoky Btrilke 2... cc eccccccccdht 32.03 303 22.61 680 27.01 
Pere rrr 251 21.32 275 20.52 526 20.89 
6 Ee 33 2.80 47 3.51 80 3.18 
lf. 21 1.78 18 1.34 39 1.55 
Kentucky Winner ........... 9 .76 12 .90 21 87 
REE NOS rrr erre rn. 6 51 7 52 13 52 
SE. Gh oo-eacheecatwan en ened 6 51 6 45 12 48 

TOILET SOAP 
NN oe ee tess oe 295 25.06 452 33.73 747 29.67 
ie Sige ca iain ang Mie 298 25.32 345 25.74 643 25.54 
NE” ac od and hipaa en's nO 166 14.10 110 8.21 276 10.96 
ST re ren 128 10.87 133 9.92 261 10.37 
SN ey eu aes carey 72 6.12 116 8.66 188 7.47 
, |g REE erence rerae rere 45 3.82 75 5.61 120 4.77 
OEE 5 cab ceseon ee Sake 4 .76 10 75 19 75 
SE er eer 12 1.02 5 37 17 .68 
le es ee 3 .25 6 45 9 36 

TOOTHPASTE AND POWDER 
en er 532 45.20 533 39.77 1065 42.30 
a5 Sarena pated xik-gouteo rae 183 15.55 284 21.19 467 18.55 
I Ge sire FAR een ek emake 92 7.82 119 8.88 211 8.35 
rer res rer er 70 5.95 89 6.64 159 6.32 
Ee a ae ee eaaat ers 37 3.14 43 3.21 80 3.18 
EET cc a.disevctic le ves ooe%sa 40 3.40 29 2.16 69 2.74 
ee ee er eee 24 2.04 32 2.39 56 2.22 
gs Cena ate 7 59 19 1.42 26 1.03 
EN. 20g o pares purnnacek it 7 59 17 1,27 24 -95 
aii 3 a kine cal Wee 11 93 13 97 24 95 
Ee ee eee es 11 93 6 45 17 68 
cla irae itaaly 5. Rites 9 76 6 45 15 60 
ag eis a i ke as seg 4 34 6 45 10 40 
SN. Sv x'g oS ase Keweenaw ae 6 51 7 52 13 51 
COLD REMEDIES 

0 SRR Ar ee 278 23.62 411 30.67 689 27.37 
re ree ee ere 200 16.99 179 13.36 379 15.05 
TN REECE TTT 48 4.08 39 2.91 87 3.46 
Aspirin (no brand mentioned) 35 2.97 ° 44 3.28 79 3.14 
pO re 34 2.89 34 2.54 68 2.70 
Bromo Quinine (no brand)... 35 2.97 26 1.94 61 2.42 
Smith Brothers 2... .cccecess 28 2.38 11 82 39 1.55 
REET Pre rrr 11 93 11 82 22 87 
Groves Bromo Quinine....... 5 42 14 1.04 19 74 
PUIOEN onic ce cepees tows 5 42 13 97 18 71 
SE rere ere 6 51 11 82 17 .68 
Penetro Nose Drops.......... 7 59 10 75 17 68 
re ener 13 1.10 4 .30 17 68 
Ee ee ee ee 6 51 7 52 13 52 
0 ee ee ee 7 59 5 37 12 48 
St. Joseph Aspirin........... 5 42 7 52 12 48 
WOIMEY GORWD occ cccccccccess 5 42 6 45 11 44 
irk cis cava Cae eses 2 17 9 67 11 44 
ea nidivnss 0 SAE RO ESTE 5 42 5 37 10 40 
ss gi ushg aie’ wee baa 5 42 5 ot 10 -40 
CN oon vs caxcebesssaaadans 47 3.99 61 4.55 108 4.29 


amount in advertising that year, 
with Chesterfield and Lucky Strike 
close together, but with the former 
definitely in second position, instead 
of the third place accorded it by con- 
sumers, 

The fact that a substantial num- 
ber of consumers believes that others 
than the so-called “big three” are 
the most extensively advertised, 
proves that personal prejudices of 
consumers must be taken into ac- 
count in any survey of this nature. 


Reaction by Sales 


A number of interesting points are 
indicated in the table. For example, 
almost half of the 2,517 consumers 
interviewed thought that Pepsodent 
was the most widely advertised tooth- 
paste, despite the fact that 13 dif- 
ferent brands received ten or more 
votes as the “most widely adver- 
tised.” 

There are, too, significant differ- 
ences between the way men and 
women voted on the question. Pep- 
sodent’s total of 42.30 per cent is ac- 
counted for by votes of 45.20 per cent 
of the men and 39.77 per cent of the 
women interviewed. Yet Ipana, next 
in line with 15.55 per cent of men’s 
votes and 21.19 per cent of women’s, 
shows an opposite trend. The dif- 
fering advertising tactics and copy 
appeals of these brands undoubtedly 


account for this. 


Business can’t pile up a week or two and 
then go on effectively. Neither can news of 
business. Men responsible for the profit- 
able operation of Central Western com- 
panies get their business news daily from 
Chicago Journal of Commerce. 


“The daily business and financial newspaper of the Central West” 


Blackett-Sample-Hummert 
Adds Seven to Staff 


Blackett -Sample-Hummert, Inc., 
Chicago, has added to its staff of 
copywriters, Ashley Belbin, formerly 
with McCann-Erickson and J. Stir- 
ling Getchell; Oscar L. Coe, formerly 
with Hilmer V. Swenson Company 
and B. W. Cooke Company; and J. 
C. Bridgewater, formerly with New- 
ell-Emmett Co. 

R. B. Alspaugh, for two years 
sales promotion manager of Armour 
& Co., has been named head of the 
agency’s merchandising and research 
departments. The agency has ap- 
pointed as radio program directors 
Earl Towner, formerly with Don Lee 
Broadcasting System; Alan Wallace, 
actor and director; and Kirby 
Hawkes, from Columbia Broadcast- 
ing System. 


General Electric Makes 
Columbia Film Tie-up 


General Electric Company and Co- 
lumbia Pictures have started work on 
an extensive commercial tie-up to 
exploit the latter’s comedy-drama 
“If You Could Only Cook.” G-E 
distributors and territorial promo- 
tion managers will cooperate with 
exhibitors in hooking up the picture 
with G-E kitchen equipment. 

G-E headquarters has prepared an 
assortment of newspaper advertis- 
ing mats for distributors. G-E will 
also distribute 500,000 free recipe 
manuals to Columbia exhibitors. 


Ohio Bills Propose 


Taxes on Advertising 


Bills have been introduced in the 
Ohio house of representatives which 
would levy an excise tax of 3 per 
cent on magazine and newspaper ad- 
vertising and also tax catalogs of 
mail order houses not located in Ohio 
at the rate of $1 per 100 pages. 

The question of exempting Sun- 
day newspapers from the state sales 
tax is before a joint committee of the 
senate and house. Both houses have 
agreed to extend the sales tax 15 


months. 


ALWAYS RIGHT 


That is boast of the Chicago pack- 
ing house anent its new spectacu- 
lar on Chicago's outer drive in- 
stalled by General Outdoor Ad- 


vertising Co. The clock receives 
guidance from Greenwich, Eng- 


land. 


Ferch to Globe Union 


Jay Ferch, formerly advertising 
manager of Harnischfeger Corpora- 
tion, Milwaukee, has been appointed 
assistant advertising manager of 
Globe Union Mfg. Company, of the 
same city 


Gries on West Coast 


Joseph C. Gries, formerly vice- 
president in charge of sales of Manz 
Corporation, Chicago, has joined 
Union Lithograph Company, Los An- 
geles, in charge of the creative de- 
partment. 


Bulova Elects Ballard 


John H. Ballard, formerly vice- 
president, has been elected president 
of Bulova Watch Company, to fill the 
vacancy caused by the death of 
Joseph Bulova. 


Evans Drops Account 


Evans Associates, Inc., Chicago, 
has resigned as advertising counsel 
for Battle Creek Wrapping Machine 
Company, Battle Creek, Mich., effec- 
tive Jan. 1, the agency announced. 


WHB President 
Tells Results 
Of New Policy 


Kansas City, Mo., Dec. 19.—The 
new policy of WHB, of this city, 
which was announced in full pages 
in newspapers last month, has re- 
sulted in elimination of about one- 
fourth of the station’s commercial 
programs, Donald D. Davis, presi- 
dent of the broadcasting company, 
announced today. 

While WHB is an independent 
station, it subscribes to standards 
erected by the networks. In resort- 
ing to the advertising columns of 
newspapers to announce its new 
policy, it used language so blunt 
that it established a record for plain 
speaking. 

“To further the cause of clean 
programming and better radio facil- 
ities,” said the advertisement in 
part, “WHB will continue to exclude 
from use of its facilities astrologers, 
fortune tellers, faith healers, medi- 
cal charlatans and all others whose 
material might commonly be regard- 
ed as offensive. 

“There'll be no lyrical praise of 
laxatives—no distasteful descrip- 
tions of depilatories and deodorants 
—no approbation of alcoholic bever- 
ages—no merchandising of medical 
‘cure-alls.’ 

“This isn’t a reform movement. 
It’s simply common sense.” 

In adopting new standards, WHB 
established a maximum for commer- 
cial announcements. In hour pro- 
grams, commercials will be limited 
to 10 minutes, 30 seconds. The max- 
imum for 15-minute programs is 3 
minutes, 30 seconds. 


F. L. Rand Takes 
New CBS Position 


Frank L. Rand, formerly publicity 
director of Yankee Network in Bos- 
ton, has taken over his new post as 
director of publicity for CBS, Chi- 
cago, 

He succeeds Robert L. Kaufman, 
who recently became program di- 
rector. 


We eded 


through Financial Report 
Broadcasts over KEX” 


says HENRY J. ZILKA 
Conrad, Bruce & Co. 
REGON is high in per cap- 
ita wealth . . . and in the 
number of people who are in- 
vestors. To reach these people 
was a big task until KEX was 
put on the job by Conrad, 
Bruce & Co. Announcements 
describing the firm’s investment 
services were made during the 
Financial Reports broadcast 
every morning over KEX. “A 
number of investors with whom 


a difficult sales problem 


we had never had contact, brought in their securities for analysis. 
As a result, we did business with many of them,” says Henry J. 
Zilka, local manager of this Pacific Coast investment house. 

If you want to do an advertising job economically, investigate 
coverage and rates of Oregon’s most powerful radio station. It is 


operated by Portland’s fastest growing newspaper, The Oregonian. 


The KEX Booklet tells how to reach the rich Oregon 
market. See that one is in your permanent reference file. 


Oregon’s Most Powerful Station 


Tunein 
your 


advertising 
plans with 
MEX. ~- 


Represented by Edward Petry & Co. 
New York, Chicago, Detroit, San Francisco 
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ADVERTISING AGE 


December 23, 1935 


STEIN BOOSTS 
APPROPRIATION 


Chicago, Dec. 19.—Increased ad- 
vertising appropriations for 1936 
were announced yesterday at the 
48th annual convention of the Paris 
Garter Company, attended by 106 
sales representatives from the 
United States and Canada. 

Backing its faith in better busi- 
ness conditions for 1936 by increased 
advertising, this company is follow- 
ing a procedure adopted in. 1932. In 
the depth of the depression, it 
doubled its advertising appropria- 
tion. Each year since, it has pro- 
gressively increased its investment 
in promotion and advertising activi- 
ties. 

Many important innovations in the 
products of the company were an- 
nounced for 1936. Rumors are that 
the company is about to introduce 
“some startling developments” in 
its women’s lines of foundations 
and girdles, dress shields and sani- 
tary belts, marketed under the 
Hickory brand, as well as in Paris 
garters and suspenders for men. 

Among the speakers addressing 
the convention were A. J. Freiler, 
vice-president; John Heck, merchan- 
dise manager; F. E. Parry, sales 
manager; R. S. Donnelly, Canadian 
manager; Edward Sommer, C. Bul- 
linger, Kurt Schubert, Haskell 
Frank, Neil Geimer and Fred Breit 
of the styling department; and Jo- 
seph M. Kraus, advertising manager. 


Sonneborn Appointed 


Herman Sonneborn, 551 Fifth 
Ave., New York, has been appointed 
eastern advertising manager of The 
International Steward, official organ 
of International Stewards’ and Cater- 
ers’ Association, Chicago. 


Park Chemical Agency 


Simons- Michelson Company, De- 
troit, has been appointed for adver- 
tising of Park Chemical Company, 
Detroit, maker of automotive and 
household polishes. 


Earnings of 
Advertisers 


Canada Dry Ginger Ale, Inc. (Del- 
aware) and subsidiary companies, 
for the year ended Sept. 30, reports 
net income of $240,423, against 
$439,547 in the preceding fiscal year, 
and $457,087 in the fiscal year ended 
Sept. 30, 1933. 

Sales of carbonated beverages of 
the Canadian subsidiary showed an 
increase of 2.3 per cent, while sales 
in the United States fell under the 
previous year .89 per cent. 

By a contract with Hupfel Brew- 
ing Corporation, the company as- 
sumed an obligation to advertise 
and market all the output of the 
brewery, including both bottled and 
draught products. Losses incident 
to this obligation, during the year, 
led to a new contract whereby the 
company is relieved from all respon. 
sibility to market draught beer. 
Sale of bottled beer and ale is im- 
proving, the company’s report said. 
The company’s liquor department is 
now producing profits, and further 
conservative expansion of its liquor 
lines is intended. Johnnie Walker 
Scotch whiskies, for which Canada 
Dry is exclusive American distribu- 
tor, have shown a “remarkably sat- 
isfactory increase” in sales. 

Advertising, selling, distributing, 
and administrative expenses were 
$4,506,321 in the year ended Sept. 
30, against $4,572,971 in the preced- 
ing fiscal year. 


. = @ 

During the fiscal year ended Oct. 
26, Swift & Co. earned a net profit 
of $14,767,302 on sales of $767,227,- 
312, compared with a net of $11,432,- 
492 in the previous year on volume 
of $619,000,000. The company’s ton- 
nage volume for the year was 3.9 
per cent below the record year of 
1934. 

vv¥seegy 

Harvey S. Firestone, chairman of 
the board of Firestone Tire & Rub- 
ber Company, announced to stock- 
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ADVERTISING WOMEN TURN ACTRESSES 
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“Let's Scrap It," the one-act comedy written by Anna Steese Richardson, of 
Woman's Home Companion, in defense of advertising, has proved so popular 
that this cast of members of the Philadelphia Club of Advertising Women will 


be busy all winter. 


Seated, Dorothy Dignam, Caroline |. Ferris, Mrs. B. Ewing 


Kempff, Florence M. Dart; standing, Mathilde C. Hayes, Marie Kelley, Mrs. 
Ferne Krusen, Evelyn McLaughlin, Irene Maher. 


holders Dec. 16 that the annual div- 
idend rate on common stock will be 
increased from 40 cents to $1.20. 
The dividend will be payable Jan. 
20 to stockholders of record Jan. 3. 
The regular quarterly payment of 
$1.50 a share was also declared on 
the 6 per cent cumulative preferred 
stock, series A, payable March 1. 


Zenith Radio Corporation reports 
net operating profit of $172,618 for 
November after all charges for de- 
preciation, excise taxes, and royal- 
ties, but before federal income taxes. 
Operating profit for seven months 
from the beginning of the fiscal 
year May 1 amounted to $720,000. 
In the year ended April 30, the com- 
pany earned $11,000. December ship- 
ments to date are 200 per cent ahead 
of those for the corresponding pe- 
riod of 1934. 

The report by Eugene F. McDon- 
ald, Jr., president of Zenith, indi- 
cates that the company’s deficit, 
amounting to $751,000 as of April 
30, has already been almost wiped 
out by this year’s earnings and cur- 
rent heavy demand for Zenith prod- 
ucts. The company’s inventories are 
the lowest for any similar date 
since 1926. 

Orders already received for Jan- 
uary shipment indicate a substan- 
tial volume of business during the 
early months of 1936. Inquiries on 
the new Zenith farm radio set are 
reported to have increased 40 per 
cent during the last 30 days. 

+ VF 

A dividend of 30 cents a share 
on common stock, payable March 2, 
has been declared by Link-Belt Com- 
pany, which in the preceding two 
quarters paid 20 cents a share, and 
in the two quarters before that, 15 
cents. The company also declared 
the regular quarterly dividend of 
$1.62% a share on the preferred. 

vgv¥$peegy 

Directors of Parke, Davis & Co. 
have declared a dividend of 55 cents, 
also a stock dividend of 1 per cent. 
In the three preceding quarters, reg- 
ular quarterly dividends of 25 cents 
and extra dividends of 20 cents were 
paid. 

+ | | 

Chicago, Burlington and Quincy 
Railroad has declared a $2 dividend, 
the first payment since $1 was dis- 
bursed Dec. 26, 1934. The dividend 
comes out of surplus. Indicated net 
income for 1935 is $1,500,000. Great 
Northern Railway and Northern Pa- 
cific Railway, which jointly control 
the Burlington, will each receive 
$1,660,358 through the Burlington 
dividend. 

>, + 

Santa Claus made a pre-Yule visit 
to employes of W. A. Sheaffer Pen 
Company. They received bonuses 
amounting to 4 per cent of their 
1935 earnings. The Christmas spirit 
was also in evidence at Julian- 
Kokenge Company, which paid 
bonuses of $27,000 to 900 employes 
and an extra dividend of 20 cents a 


share to holders of common stock. 


Campana Plans “Week” 

Campana Corporation, Batavia, TIl., 
will promote National Italian Balm 
week Jan. 17-25 in drug, five and ten, 
and department stores, I. Willard 


Crull, advertising director, an- 
nounced. 
Don Harway Adds Two 


Don Harway, publishers’ represen- 
tative, San Francisco, has been 
named Pacific Coast representative of 
Sporting Goods Journal, Chicago, and 
Apel American Hairdresser, New 

ork. 


Mallinson in Radio 


Horton W. Mallinson, Jr., formerly 
advertising manager of Racquet, and 
previously with Theis & Simpson 
Company, has joined Furgason & 
Aston, Chicago, radio station repre- 
sentative. 


Manhattan Names Markel 

Jesse M. Markel, formerly vice- 
president of Lion Match Company, 
has been appointed Eastern sales 
manager of Manhattan Match Com- 
pany, Elizabeth, N. J. 


Drops Bleed Charge 


Effective with the January issue, 
Lubrication & Maintenance, Chicago, 
will abolish extra charge for bleed 
borders. 


Farrell in New York 


After nine years with Burroughs 
Clearing House, Detroit, Norman 
Farrell has joined the New York 
staff of Review of Reviews, 


Revolite Names Gans 


Revolite Corporation, New Bruns- 
wick, N. J., has appointed Gans Ad- 
vertising Service, Newark, N. J., as 
its agency. 


SURVEY SHOWS 
DRUG COVERAGE 
BY WHOLESALERS 


New York, Dec. 19.—Completing a 
task begun nearly 20 years ago in 
response to interest of drug manufac- 
turers in distribution facilities, Na- 
tional Wholesale Druggists’ Associa- 
tion has published “Distribution 
through Drug Channels in the 84 
Wholesale Trading Areas,” which 
presents new data on coverage of 
independent drug stores by type of 
wholesaler eligible for membership 
in this association. 

The study is primarily a report on 
the activities, facilities and resources 
of the 211 drug service whole- 
saler members who reported out of 
the total membership of 214. The 
report is available to non-members, 
printed and bound in flexible covers, 
at $10. 

Service wholesalers, according to 
the study, handled a volume of $300,- 
000,000 during 1934, or 53 per cent 
of all goods sold by all jobbers to 
drug retailers. Their share of the 
volume through wholesalers proper 
is said to be 80 per cent. 


The first breakdown includes 
chain buying through their own 
wholesale establishments, 11 per 


cent; manufacturers’ branch offices, 
18.51; other wholesalers proper, 11, 
and all other wholesalers, 3.58. 


Covering the Trade 


The 211 wholesalers covering the 
trade employ 2,417 salesmen, or one 
for every 23.6 of the 57,000 inde- 
pendent retail drug stores. Fre 
quency of contact ranges from daily 
to monthly. 

At the beginning of 1935, merchan- 
dise inventory for the 211 service 
wholesalers was $53,078,000. The 
minimum number of items stocked 
was 10,000; maximum, over 100,000. 
The average was 25,000 to 50,000. 
Accounts and notes receivable for 
the group totalled $67,628,000. 

The 84 trading areas are mapped 
and coverage data given for each 
including number and type of retail 
units, names of service wholesalers 
operating in the market and the 
number of their accounts; extent of 
partial coverage by wholesalers in 
adjacent markets, number of sales- 
men representing wholesalers, and 
number and frequency of contacts 
with retailers. 


N. E. McDarby Dies 


Neil E. McDarby, vice-president in 
charge of sales of Auburn Automo- 
bile Company, died Dec. 17, at his 
home in Auburn, Ind., after a long 
illness, 


New Home for O. A. I. 


Outdoor Advertising Incorporated, 
New York, has moved to 60 East 42d 
St. The telephone is Murray Hill 
2-9200 


He alights. 


Freling Foster.) 


When a Common Fly Bends a 
Steel Rod! 


A half-inch steel rod extending twelve inches from a vise— 
A common house fly on the wing— 


Whereupon Science—through the medium of an instru- 
ment of extreme precision—registers the infinitesimal 
amount of Sending that has occurred! 

(Source of facts—Keeping Up With The World, by 


Mister, that’s getting it down pretty fine, say we—but 
there still remains a P. & A. point: Science and Experience 
have dictated certain methods of production 
of Nickeltypes that never disappoint. They, 
too, are triumphs of precision. And they are 
a specialty of ours. 
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What lies ahead? pertinent summary of the thought of leading persons in the field 
on what lies ahead, together with an equally pertinent and 
concise summary of the past year’s important events and trends. 


Leading merchandising, advertising and agency executives 
will give their opinions on the outlook for 1936, and discuss the 


; important problems to be faced by advertising, in the January 6 It means a degree of reader interest which probably exceeds 
issue of Advertising Age—the Annual Forecast and Review that of any other issue of the year. 

semen. And extra dividends to subscribers mean extra dividends 

Advertising and agency executives will tell how increased to advertisers. The Annual Forecast and Review Number of 

appropriations will be employed to bring maximum returns, and Advertising Age will be read carefully and thoroughly by every 

what new merchandising methods will be put to work to make subscriber—it will be kept for reference and referred to for weeks 


advertising more profitable. —it will create comment and discussion. 


In addition, this issue will carry a complete and compre- If you want to collect these EXTRA DIVIDENDS in attention 


value and reader interest—if you want to contact the buying 
power of the advertising field at precisely the time that thoughts 
are turned to 1936 advertising budgets and lists—you will be 
The Annual Forecast and Review Number pays extra divi- adequately represented in the Annual Forecast and Review 


hensive review of 1935 advertising and marketing activities— 
concisely presenting the highlights of one of the most interesting 
and significant years from a marketing standpoint in decades. 


dends to subscribers. It gives them a chance to get a quick, Number of Advertising Age. 


Wire or mail your reservation for dominant space 
in this issue now. The closing date for reservations 
is December 31. Regular space rates apply. 


Advertising Age 


| Member A. B. C. THE NATIONAL NEWSPAPER OF ADVERTISING Member A.B. P. 


New York Chicago Atlanta San Francisco Los Angeles 
330 W. Forty-second St. 100 E. Ohio St. Walton Building Russ Building 536 S. Hill St. 
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DAILIES’ LINAGE, 
AIDED BY AUTO 
SHOWS, ISUPB% 


Financial Copy Becoming 
Bigger Factor 


New York, Dec. 19.—Led by auto- 
motive linage, which because of the 
change in show dates and introduc. 
tion of new models registered a gain 
of well over 100 per cent over last 
year, newspaper advertising volume 
in 84 cities in November topped that 
of the same month of 1934 by 12,- 
717,767 lines. 

The monthly analysis, prepared by 
ADVERTISING AGE from figures sup- 
plied by Media Records, Inc., shows 
that in the 84 cities measured dur- 
ing November of 1934 and 1935 the 
total linage carried this year was 
171,895,149, compared with 159,177,- 
382 last November. This is a gain 
of slightly under 8 per cent. 

With new models being intro- 
duced and shows being put on 
throughout the country, last month’s 
automotive linage totalled 11,056,040, 
compared with 5,210,441 in Novem- 
ber, 1934. This is a gain of 5,845,- 
599 lines, or over 112 per cent. 

Financial linage, which has been 
weak for many months, showed re- 
markable strength, last month’s total 
being 3,219,622 lines, compared with 
2,124,931 last year, for a gain of 1,- 
094,691 lines or about 51.5 per cent. 


Classified, General Up 


The next largest comparative gain 
was registered by classified adver- 
tising, which increased 2,610,588 
lines, or about 11.9 per cent over 
1934. The total in this classifica- 
tion last year was 21,962,502 lines, 
while this year it was 24,573,090. 

General advertising also showed a 
substantial increase over 1934, news- 
papers in the group measured carry- 
ing 30,591,777 lines in this classifica- 
tion last month, compared with 28,- 
674,298 in November, 1934. This is 
a gain of 1,917,479 lines, or approxi- 
mately 6.7 per cent. 

Retail advertising showed a gain 
of about 1 per cent over last year. 
In this classification the total linage 
last month was 99,674,336, compared 
with 98,680,730 in November, 1934, 
the net gain being 993,606 lines, 

The accompanying tabulation gives 
detailed figures for each of the 84 
cities included in this resume, as well 
as for six additional cities which 
were not measured by Media Records 
in 1934. 


C. M. Chester Elected 


Head of Manufacturers 
Colby M. Chester, chairman of 
General Foods Corporation, New 
York, has been elected president of 
National Association of Manufactur- 
ers to succeed C. L. Bardo. 
Vice-presidents elected include: 
C. H. Davis, president, Borg-Warner 
Corporation, Chicago; Charles R. 
Hook, president, American Rolling 
Mill Company, Middletown, O.; S. 
Wells Utley, president, Detroit Steel 
Casting Company, Detroit; Harry A. 
Bullis, vice-president, General Mills, 
Inc., Minneapolis; Robert B. Hender- 
son, president, Pacific Portland Ce- 
ment Company, San Francisco; W. 
T. Holliday, president, Standard Oil 
Company, Cleveland; and Walter J. 
Kohler, president, Kohler Company, 
Kohler, Wis. 


Death Takes Stevick, 


Champaign Publisher 
David W. Stevick, publisher of the 
Champaign, Ill., News-Gazette, died 
Dec. 15 of a heart attack while en 
route to his home from Florida by au- 
tomobile. 
In ill health for some time, Mr. 
Stevick had been convalescing in the 
South since September. 


Carrier Names Boulware 

Lemuel R. Boulware, formerly 
general sales manager of Easy Wash- 
ing Machine Company, Syracuse, 
N. Y., has been elected director, vice- 
president and general manager of 
Carrier Engineering Corporation, air 
conditioning manufacturer, with 
headquarters in Newark, N. J. 


NOVEMBER NEWSPAPER ADVERTISING LINAGE FOR 1935 AND 1934 IN 90 LEADING CITIES 


Total Total 
Including Including 
City Retail General Automotive Financial Clsssified Legal) City Retail General Automotive Financial Classified Legal) 
1935 1,290,724 270,274 141,531 22,001 317,222 2,070,389 1935 740,404 270,310 93,427 19,365 339,525 1,491,941 
Akron .......1934 1,397,599 236,913 65,528 6,856 266,797 1,989,018] Oakland ..... 1934 699,189 248,168 52,957 10,927 $25,719 1,348,619 
Diff —106,875  +33,361  +76,00 415,145 +650,425  +81,371 Diff +41,215 +22,142 440,470 +8438  +13,806 +143,322 
1935 971,371 377,529 119,690 47,206 222,147 1,815,287 1935 1,008,850 300,321 102,907 18,704 250,450 1,691,140 
*Albany ...... 1934 1,083,242 408,099 86,125 42,502 226,642 1,919,808] Okla. City....1934 934,930 264,404 44,164 9,483 248,933 1,504,946 
Diff —111,871 —30,570 +33,565 + 4,704 —4,495 —104,521 Diff +73,920 +35,917  +658,743 +9,221 +1,517  +186,194 
1935 399,556 129,957 49,937 6,473 99,039 695,678 1935 960,181 361,060 145,423 17,083 187,600 1,684,651 
Albuquerque .1934 364,869 141,346 31,029 6,463 71,822 619,457 | *Omaha ...... 1934 994,060 258,044 55,291 3,480 169,174 1,488,344 
iff +34,687 —11,389  +18,908 +10 +27,217 +76,22 Diff —33,879 +103,016 +90,132 +13,603 +18,426 +4196,307 
1935 1,422,760 449,000 87,556 50,023 372,695 2,400,086 1935 1,301,244 341,548 145,576 25,570 291,749 2,127,069 
*Atlanta ..... 1934 1,261,342 356,043 48,079 31,339 305,535 2,025,980] Peoria ....... 1934 1,358,374 352,358 34,280 7,557 231,276 1,995,073 
Diff +161,418  +92.957 +39,477 +18,684  +67,160  +374,106 Diff —57,130 -—10,810 +111,296 +18,013 +60,473 +131,996 
1935 272,779 77,572 30,806 2,199 59,202 449,673 1935 2,910,831 1,017,175 303,373 96,051 593,738 5,075,432 
1Atlantic City.1934 266,500 108,597 20,640 2,153 56,209 461,725] Philadelphia .1934 3,206,507 28,259 115,019 42,729 551,688 4,958,937 
Dift +6,279 —31,025  +10,166 +46 +2,993 —12,052 Diff —295,676  +88,916 +188,354 +53,322 +42,050 +4116,495 
1935 2,158,232 600.339 208,701 58,846 521,197 3,583,608 1935 754,008 200,827 88,606 26,900 240,260 1,315,463 
*Baltimore 1934 2,074,786 551,181 114,523 35,963 480,495 3,279,513] Phoenix ..... 1934 682,346 190,100 73,516 15,383 214,023 1,177,313 
Diff +83,446 +49,158  +94,178  +22,883 +40,702 +304,095 Diff +71,662 +10,727 +15,090 +11,517 +26,237 +138,150 
1935 338,385 180,999 64,776 2,490 85,903 684,111 1935 2,109,923 694,562 219,401 50,765 390,752 3,563,795 
Bangor ...... 1934 346,416 113,143 24,742 5,878 $1,122 578,374 | *Pittsburgh ..1934 2,239,390 510,780 95,195 10,306 318,975 3,266,132 
Diff —8,031 +87,856  +40,034 —3,388 +4,781 +105,737 Diff —129,467 +183,782 +124,206 +40,459  +71,777 + 297,663 
1935 1,054,427 299,660 64,897 36,229 168,518 1,630,146 1935 954,141 411,937 130,629 31,657 323,135 1,867,167 
Birmingham ..1934 $15,802 274,306 29,538 22,961 138,933 1,286,020] Portland ..... 1934 923,495 405,280 78,259 8,002 297,893 1,714,122 
Diff +238,625 +25,354 +35,359 +13,268  +29,585 +344,126 Diff +30,646 +6657 +652,370 +23,655  +25,242 +4 1538,045 
1935 3,126,698 1,191,745 340,260 141,881 581,689 5,466,056 1935 1,123,156 316,550 120,409 55,710 275,442 1,957,623 
*2Boston ..... 1934 3,176,182 1,017,224 136,111 91,520 530,691 5,006,714] Providence ..1934 1,131,059 325,162 112,659 36,007 272,721 1,946,283 
Diff —49,484 +174,521 +204,149 +50,361 +50,998  +459,342 Diff —7,903 —8,612 +7,750 +19,703 +2,721 +411,840 
1935 1,672,542 461,836 193,264 40,200 287,352 2,686,162 1935 885,361 256,998 84,091 11,955 151,270 1,413,991 
Buffalo ...... 1934 1,543,696 400,408 93,770 32,941 260,712 2,367,840] Reading ..... 1934 967,099 193,479 55,758 9,178 115,569 1,402,615 
Diff +128,846 +61,428  +99,494 +7,259 +26,640  +318,322 Diff —81,738  +63,519 + 28,333 +2,777 «+ 35,701 + 11,376 
1935 408,303 134,172 48,060 9,413 87,849 710,223 1935 1,116,641 277,396 112,206 36,827 261,136 1,824,851 
8Camden ..... 1934 380,960 153,181 31.134 6.550 74.948 675,015 | Richmond ....1934 1,029,692 246,094 52,675 23,659 213,739 1,575,087 
Dift + 27,343 —19,009 +16,926 + 2,863 +12,901 + 35,208 Diff + 86,949 + 31,302 + 59,531 + 13,168 + 47,397 + 249,764 
1935 602,393 154,375 66,840 18,461 126,776 979,066 1935 1,565,163 472,960 225,291 88,838 351,049 2,746,089 
Chattanooga ..1934 614,277 152,985 33,576 16,421 130,799 951,449 | *Rochester ...1934 1,561,805 470,613 126,284 65,471 322,196 2,580,176 
Dift —11,884 +1,390 + 33,264 +2,040 —4,023 + 27,617 Diff + 3,358 + 2,347 + 99,007 + 23,367 + 28,853 + 165,913 
1935 2,801,962 965,757 347,918 87,492 905,511 5,113,528 1935 974,900 345,865 138,470 23,201 261,689 1,754,657 
*Chicago 1934 2,651,012 956,725 106,959 49,955 906,544 4,677,238 | Salt Lake City.1934 918,382 316,270 51,067 25,147 227,001 1,550,831 
Diff +150,950 +9,032 +240,959  +37,537 —1,033  +436,290 Diff +56.518  +29,595  +87,403 —1,946 +34,688 + 203,826 
1935 1,522,886 469,803 202,744 48,337 431,685 2,689,202 | *Rockford - 1935 701,087 210,509 81,870 6,308 114,060 1,136,897 
Cincinnati ....1934 1,470,829 420,759 85,257 29,011 382,087 2.399,139 1935 1,009,143 376,584 83,209 44,463 372,658 1,919,907 
Diff + 52,057 +49,044 = +117,487 + 19,326 +49,598 + 290,063 | *san Antonio. .1934 947,962 285,291 54,750 29,645 315,399 1,643,742 
1935 =1,6 36,526 537,299 235,457 49,200 378,182 2,843,112 Dift + 61,181 + 91,293 + 28,459 + 14,818 +57,259 +276,165 
Cleveland ....1934 1,792,433 485,609 117,265 33,520 346,450 2,781,570 1935 1,039,695 387,307 130,460 35,924 369,948 1,988,746 
Diff —155,907 +51,690  +118,192 + 15,680 + 31,732 +61,542 | San Diego ..1934 929,687 364,767 108,662 23,206 313,384 1,753,105 
1935 1,303,966 346,653 149,890 61,621 330,178 2,204,733 Diff +110,008 + 22,540 + 21,798 +12,718 — +56,564 + 235,641 
Columbus 1934 1,257,423 345,605 72,992 43,029 313,654 2,044,738 1935 1,495,236 712,309 217,667 76,956 740,619 8,274,464 
Diff + 46,543 + 1,048 + 76,898 +18 592 +16,524 + 159,995 | «gan Francisco.1934 1,459,849 696,852 109,237 42,673 648,779 2,977,835 
1935 1,951,870 439,144 156,099 55,487 374,219 3,023,778 Dift + 35,386 +15,457 + 108,430 + 34,283 +91,840 + 296,629 
Dallas ....... 1934 1,799,944 367,067 58,086 49,275 335,088 2,628,351 | tSchenectady .1935 920,451 264,851 92,734 16,476 147,095 1,461,326 
9 9 
ABR I IR EB ER SR 1935 1,024,103 457,422 91,325 49,699 610,873 2,289,567 
1935 1,163,468 331,293 106,084 47,967 411,214 2,105,463 | *Seattle ..... 1934 1,004,645 456,803 78,149 12,458 454,270 2,009,770 
Dayton ....... 1934 1,438,770 355,579 78,240 23,519 321,467 2,252,277 Diff +19,458 +619  +13,176  +37,241 +156.603  +4229,797 
— bd oma 9 o7 9 a 
Dee _—878.908 RM I 5 1935 534,638 182,929 66,221 4,775 93,852 958,089 
1935 867,425 288,023 85,602 18,533 259,849 = 1,534,479 | Sioux City ...1934 491,763 153,092 21,784 2,026 85,326 817,604 
Denver ...... 1934 899,425 268.027 38,170 11,910 245,193 1,479,331 Diff +42,875  +29,837 +44,437 +2,749 +8526 +140,485 
9 , 47 9 e 69° 
Diff —32,000 +19.996  +47,432 +6,623 +14,656 +55,148 1936 949.636 182.428 96.785 19.821 172.060 1,338,792 
935 593,929 257,577 139,927 16,930 197,113 1,210,306 | South Bend ..1934 852,726 205,571 40,737 18,970 150,401 1,279,648 
Des Moines ..1934 673,071 271,418 42,619 7,453 192,376 1,188,563 Diff —3,091 —23,143 +56,048 +851 +21,659  +659,144 
; : 
Diff —79,142  —13,841  +97,308 +9,477 +4,737 +21,743 1936 $46,610 280.764 78.200 2.811 268.500 1,942,360 
1935 =: 1,923,621 737,948 324,475 71,434 716,593 3,776,785 | Spokane ...... 1934 547,585 302,480 43,634 16,498 180,450 1,097,521 
*Detroit ...... 1934 1,818,045 649,590 101,112 40,261 572,870 3,183,240 Diff +99,025 —21,716 +34,566  +16,313 +88,050 +4244°729 
. . 
Diff +105,576  +88,358 +223,363 +31,173 +143,723  +593,545 1985 1.629.812 504.760 257,441 42.761 487.304 2,984.52 
1935 401,482 103,225 33,805 11,682 51,659 621,093 | St. Louis ....1934 1,636,168 470,280 92,710 21,037 501,773 2,730,841 
Easton ...... 1934 377,544 111,594 26,574 12,447 38.964 578,514 Diff —6,356  +34,480 +164,731 +21,724 —14,469 +4204,211 
9° patie 9 pe 9 5 
ae ae ean ais ; a Cate ee St. Paul 71935 1,312,745 419,963 132,532 24,821 238.981 2,138,304 
. ’ 99 53 4F 85,52 7 
El Paso ...... 1934 592,501 143.421 37,668 5.828 145.558 927.057 oo RSS ad 54 I SS 
Dit —67413 +7579 +:17'380 "993 ~“1'102 41831 | “S¥racuse ....1934 1,218,058 395,588 97,512 27,623 244,033 2,024,191 
waa at ES aa aT aT 736 aE 030 Diff —34,286  +10,230  +96,382 +1,145  =+60,912 +134,303 
Erie ......... 1934 36,921 10,387 1,690 1,658 21,385 72,125 he i Hg + 17,385 = 263,364 = 1,206,815 
Diff +5209 $8,187 +14'210 —1'087 —“3'590 «+ 22'905 | Tacoma ..... 1934 561,717 229,923 42,481 7,874 203,287 1,047,946 
: at : = ace ata Diff +31,931 + 6,862 + 56,631 +9,461 +650,077 4157869 
: : 1936 1.081.686 = 323.366 = 189.798 os,7 = =—=«183,513 = 1,685,608 1935 1,117,031 263,366 197,792 25,579 190,177 1,881,891 
Evansville ....1934 1,006,187 221,918 39,703 27,484 131,224 1,435,852 Toledo 1934 976,687 226.593 60,318 18,201 177.351 1.466.724 
4 195 976, 226,59: 315 : : 466,72 
MR, OR SR SS Diff +140.344 +36,773 + 137,474 +7378 +12,826 + 365,167 
1935 267.189 103,990 39,989 6,300 29.089 = 454,457 1935 2,273,883 750,022 280,463 105,749 782,874 4,156,226 
Fall River ...1934 299,925 102,174 36,964 7,718 25,195 481,916 Lg ts 
Dig —32:726 +816 +3°025 —1'418 $3894  —27'459 | Toronto ...... 1934 2,379,277 768,051 79,307 74,350 684,531 3,996,925 
ace - — mth bad ers Diff --105,894 —18,029  +151,156 +31,399 +98.343 4+4159.301 
‘ 1935 885,516 225.845 90,712 26,252 164,259 1.427.599 1935 779.941 136.340 57.525 18.720 64.668 773-099 
ome -- a ee | ee ioe seRee = SOR SSB EES | Prenton .1934 501,455 155,556 36,560 17,735 45,134 769,573 
an aoe aa ene eee ae res Diff —21,514 19,216 _+ 20.965 +985 +19,534 + 3,526 
; : ; : 214, ,342,692 . = 
Ft. Worth ...1934 672107 239.412 43,131 14,359 162,312 1,143,126 | /7 TOY i E.R oneee 30,35 58,000 ___ 626,377 
Diff —879 «+ 80,192 = + 31,919 = + 11,592 + 52,669 + 199,566 Lav nd Tea has +a ate peg Ht ores 100,188 1,388,963 
Tuleaa ........ 99, 5S f ; 210,380 1,223,948 
1935 305.077 75,561 36,749 6,009 110,958 563,055 pote > Be 2aS8, 
Freeport ..... 1934 399.081 84.152 31,100 13,502 84.606 631.579 i A 5 20.272 _+ 75,004 
Diff —94,004 —8,591 + 5,649 —7,493 +26,.352 —68,524 1935 3,602,729 715,524 284,547 69,993 770,227 5,498,207 
1935 730.086 78.206 32.881 iL 266 53158 Sae 55 | “Washington .1934 3,234,846 651,546 121,591 51,577 617,964 4,746,969 
a . 4 , ’ Oe,1- o0,1e 2 
Re 1934 415.336 87,189 12.212 5.452 38.065 563.876 DIR _+ 907.088 _+ 65.078 _+ 108,066 _+ 18.016 _ 153,268 __ + 761,288 
Diff _+64,750 —38,983 + 20,669 +5,814 + 14,064 + 72,249 ‘. 4 ents eis sta cet 44 303,697 3,050,169 
> 97a | Westchester .19% ° 502 2 93, 2,313 273,013 3,190,781 
1935 321,422 52,862 17,786 30,782 37,549 475,277 pate ~ + rey 
Glens Falls ..1934 278.621 58.742 19,974 26.996 30,510 437,300 | —Group ae Pi Mes SS 
Diff _ +. 42,801 —5.880 —2.188 + 3,786 +7,039 — +37,977 - fe arte tt: pea godd e-ees a St 323.525 1,715,263 
—— | Wichita P x 58, ‘ 299,910 1,669,301 
1935 501,654 211,105 72,923 10,568 $4,929 891,272 on . 
‘Harrisburg ..1934 496.728 «197.275 56.873 11,958 76.970 848.259 oe _+ 58,078 pl a + 9,530 _+ 23,616 + 46,962 
Diff + 4,916 +13,730 +16.050 —1,390 + 7,959 + 43,013 Grist +4 44 raters race gee apd 131,324 2,415,553 
1935 1,125,936 335,980 196,948 40,465 149,490 1,872,084 eeeenere ye Sg 24, e4 edt 36.045 3,889,358 
Hartford ....1934 1,211,820 — 329,126 79,932 35,755 124.792 1,795,702 ar LRM MMB +8,848_ _+18,279_ _—+ 82,195 
Diff _—85,884 +6,854 +117.016 +4,710 + 24,698 —- +. 76,382 <4 prog gts peed 183,123 1,654,026 
= Wry? Worcester -19% ,083,738 286,68 2, 7 162,687 1,684,400 
1935 1,227,242 353,674 133,780 47,433 376,997 2,167,634 pit ti de? 5 
Houston 1934 1,150,832 307,907 46.554 10,905 320,695 ‘1,847,621 aoe 9 MI MI SS RS 
Diff  +76.410 +45.767  +87.226 + 36,528 +56.302 +320,013 tana con aks beeper HG ef 26,350 149,724 = 1,248,121 
1985 1,464,524 867,114 188,954 50.008 482,000 8,000,087 | TOUMERCOW™ -- RD Te eas 3884s 490880 «street | —ceneay | raaeeaee 
Indianapolis ..1934 1,570,818 368,106 62,994 16,349 426,891 2,455,592 : —— —— : : + 101,687 
Diff —106.294 —992 +123.960 +11 896 —41003 4.44065 1935 104,968,066 32,132,849 11,538,224 3,330,871 25,513,966 180,360,810 
035 693.076 244.638 30.693 29.828 18.108 1 de7 seo | TOtM® ------ 1934 98,680,730 28,674,298 5,210,441 2,124,931 21,962,502 159,177,382 
’ ’ , , <15, Oe 3,45 § +6,327,7 . g $ 
Jacksonville ..1934 647.980 250,284 20,966 21,526 178-136 1.144.273 Pee SSE nee_ FS arnt Sheereene_. + Sr oemnee, + 5.001, 208 + 50, 80n,se8 
Dift + 45.116 —5,746 + 39.727 +8,302 +39.972 +122,987 *“The American Weekly” linage included. 
1935 555,127 107,724 39,975 10,826 89,050 834,252 +Not measured in 1934. 
Jamestown 1934 519,073 93,521 33,277 14,848 73,769 814,918 1“Press Union,” morning and evening, sold in combination. Linage of one edition, 
Diff +36,054  +14,203 + 6,698 —4,022 $15,281 +19,334 evening. is shown. ; ie et ee ‘i 
1935 476,118 102,907 40,849 4,641 ae ee a eee Se 6 a a 
Johnstown 1934 437,571 78,629 39,894 2,743 43,673 606,718 : By ages “ ” 
Diff _+38,547 + 24.278 Soe 50 5S CL er eee On TUN” SRE, OOle i combinntion, Stange <¢ 
1935 728,264 186,617 46,177 32,523 134,468 1,159,472 4“Evening News” carries the same amount of advertising as the “Patriot.” 
Knoxville 1934 679,831 150,073 21,325 26,296 119,583 = 1,006,759 5“Tennesseean,”” morning and evening, sold in combination only. Linage of morn- 
Diff +48,483 +36.544 +24,852 +6227 +14,885 +152,713 | ing edition only is shown. 
1985 1,981,127 727,435 222,497 75,636 921,859 3,935,018 ~~Media Records, Incorporated. 
*Los Angeles..1934 1,775,862 631,580 128,735 50,265 798,733 3,387,151 
Diff +205,265  +95,855 +93,762  +25,371 +123,126 +547,867 
+ Louisville 1935 _ 1,342,120 428,366 87,084 43,552 268,670 2,194,837 | Cusack Buys G. O. Camel Pen Appoints 
935 261,511 79,547 32,415 4,779 27,488 410,286 . ° . 
Manchester ..1934 252,850 67,021 28,329 3,553 29,362 385,000 Milwaukee Holdings Mackay-Spaulding 
° pevni 959 
Parashat — abt — ants Feast Set —aess as |General Outdoor Advertising Com-| | Camel Pen Company, Orange, N. J, 
Memphis ....1934 1,055,728 194,515 30,095 11.768 184.365 1.478.843 | Dany, Inc., has sold, through stock | manufacturer of a fountain pen which 
Diff —34,763 = +34.902 + 66.741 +12366 +28.445 +111.426]tramsactions, all of its holdings in|needs renewal of its ink supply only 
1935 =: 1,579,166 535,553 165,505 37,391 432,758 2,761,759] the Milwaukee metropolitan area to}about once a year, has appointed 
*Milwaukee ..1934 1,534,763 419,004 74,106 22,325 478,722 2,549,809 | "Thomas Cusack Company. Mackay -Spaulding Company, New 
Diff +44,403 +4116.549 +91,399  +15,066  —45,964  +211,950 Th 
e Milwaukee plant will be oper-| York, 
1935 1,380,870 408,697 182,566 26,591 309,631 2,384,162 | 4oq Outdoor Displays, Inc., ac-|  Initi fr 
Minneapolis ..1934 1,294,364 391,794 66,863 11,710 292,750 2,072,193 | ated as r plays, ” nitial effort will be expended on 
Diff _+ 86,506 «+ 16.903 +115,703 —+14,881 + 16,881 + 262,034 | cording to H, J. Fitzgerald, vice-| distribution and merchandising plans. 
1935 1,721,255 763,822 215,461 66,936 207,355 2,988,491 | president of Cream City Outdoor Ad-| FE. W. Spaulding is account executive. 
Montreal .....1934 1,974,103 704,331 44,982 48,148 216,191 3,016,090 vertising Company which will be in- 
Diff —252,848  +59,491 +170,479  +18,788 8,836 _ —27.599 | terested in Thomas Cusack Company 
Muncie ..... ? ; a y : 92 
Muncie 1985 608,621 113,753 52,865 9,671 114.070 907.921 | through a coordination of sales de- Two More Accounts 
1935 630,134 204,652 85,784 34,522 129,410 1,098,196 t t f ° 
SNashville ....1934 668,847 193,488 26,327 13,468 117,509 1,023,454 | partments. or Erwin, Wasey 
Diff —38,713  +11,164 +59,457 +21,054 +11,901 + 74,742 h 
Charles Gulden, Inc., New York 
935 1,612,923 348,341 164,892 47,645 441,286 2,673,605 ; ’ ’ 
Newark ...... 1934 1,622,824 390,517 88.579 41.944 383,524 2.625.837 | Plymouth Account maker of Gulden’s mustard, has ap- 
Diff —9,901 —42,.176  +76,313 +5,701 = +57,762 +. 47,768 * pointed Erwin, Wasey & Co,, New 
‘ on rt reeass he $1.78 37.489 527,062 3,180,147 Placed with Cone York. 
ew eans.. 642, 422, 51 18,894 418,950 2,948,687 
Diff +113.241 +25:826  +53.275 4181595 4108112 +231,460] Plymouth Cordage Company, North| 1. Magnin & Co., West Coast wom- 
Now York 135 &380246 1.987.077 490.802 296,504 902,586 10,059,776 Plymouth, Mass., pen, sported > a chain, is another new 
*New Yor 1934 6,270,260  1,906,1 119,686 234,180 890,233  9,461,043| drew Cone Agenc ew Yor or A 
iff +69,986  +80.889 +370.616 +62.324  +12,353 +6591.733 ty rope division ¥ whe agency has 
1935 620,383 222,763 107,059 25,266 270,728 1,525,371 | piaceq advertising for this company’s S di 
Brooklyn .....1934 794,795 241,457 42,318 26,314 323,486 1,669,865 yndicate Names Y. & R. 
Diff —174,412 —18.694  +64,741 —1,048 —52,758 —144.494 | binder twine. Saves Syndi 
1935 445,817 64,484 27,981 7,441 40,560 $12,936| General and trade publications in vestors Syndicate, Minneapolis, 
Niagara Falls.1984 426,225 68,968 21,981 5,309 33,657 584.084|the United States and Canada will|™Minn., has appointed Young & Rubi- 
Diff  +19,592 —4,484 + 6,000 + 2,182 +6,903 + 28,852 cam, Inc., New York, as its agency. 
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Getting Personal 


Walter Hanlon, of Macfadden Women’s Group, did not overlook 
the experiences of successful advertising women in plotting a course 
for advertising job seekers in his book, “Breaking Into Advertising.” 
Here are some facts relayed through him: 


Dorothy Barstow, McCann-Erickson, makes a big point of develop- 
ing one’s character. . . 


Louise Taylor Davis, Young & Rubicam, advises advertising women 
who want to get along to cooperate with men rather than compete 
with them... 


Loire Brophy says stenography or other specialized training is 
the best opening wedge... 


Dorothy Cocks, Lehn & Fink, thinks retail selling the best ground- 
work for an advertising career and advises the feminine job seeker 
to wear a thin coat of cosmetics, lingerie collars and cuffs and a fresh 
flower. .. 


Margaret Fishback, R. H. Macy & Co., offers this: 


“My formula for any wench 
“In search of work, is just to be 
“The Lady sitting on the bench 
“Outside, when there’s a vacancy.” 


Katherine Lowe, Butterick Company, urges beginners to take the 
bull by the horns by insisting on an advertising job or nothing. She 
thinks many girls with possibilities have permitted themselves to be 
sidetracked on secretarial and clerical jobs. . . 


Sara Pennoyer, Bonwit Teller, thinks she was aided in the climb 
by experience in retail selling, the study of English and the endeavor 
to find out the cost per word of bringing copy to the attention of the 
public. .. 


Alieda Van Wesep, Lord & Taylor, imparts the cheering word 
that keeping everlastingly at it is the secret of job hunting... 
+ * * 


Florence Meyer, daughter of the publisher of the Washington Post, 
will be starred as a dancer in the forthcoming production of Max 
Reinhardt’s, “The Eternal Road” ... Another successful young dancer 
with the fourth estate for a background is Joane Miller, whose father 
publishes the Evening Herald, Plainview, Tex. She is appearing in, 
“Entre-Nous,” at the Cherry Lane... 


John Runger, new representative of Popular Aviation, is one of 
the country’s most daring aviation stunt men. One of his tricks is 
to stand upright on the wing while the plane makes a loop, . . 


Bryant Griffin, Presbrey a.e. on the W.C.T.U.’s educational cam- 
paign, is a teetotaler. The recent “On such a morning as this—” 
copy was the soul-searching opus of another member of the agency’s 
staff whose identity is being carefully guarded... 


Dr. Leon Levy, president of WCAU and KYW, Philadelphia, shares 
his joys but keeps his woes buried in his bosom. Telling friends he 
was going South on business, he repaired to Jefferson hospital and 
parted with a bothersome appendix... 


Election of C. S. Mcintyre as president of Landstrom Furniture 
Corporation, Rockford, Ill., represents a triumph for the stylists, of 
whom Mr. Mcintyre was one for five years, serving Berkey & Gay, 
Grand Rapids, at the height of their fame... 


Tears are being shed on Broadway. For the first time in many 
years, Roy Howard will give no party on Christmas day. The chair- 
man of Scripps-Howard Newspapers is sojourning in the Orient... 


Bernarr Macfadden’s boom for the Republican nomination is pro- 
gressing well in the West. Missouri is forming a state-wide organiza- 
tion to force the issue. . . Marquette University, Milwaukee, enjoyed 
a highly successful football season, whereupon a host of Milwaukee 
advertising men and publishers bobbed up as sons of that institution. 
Harry B. Hall, executive vice-president, Klau-Van Pietersom-Dunlap 
Associates, Inc., acted as toastmaster at a victory dinner Dec. 16, 
others present including Arnold J. Andrews, Bucyrus-Erie Company, 
and president, Milwaukee Association of Industrial Advertisers; Wil- 
liam S. Bassett, president, Milwaukee Sales Managers’ Association; 
William G. Bruce, Bruce Publishing Company, and Arnold A. Naulin, 
president, Milwaukee Advertising Club. . . 


John Caples, headline expert of B.B.D. & O., was revealed last 
week as an Annapolis man and gun-pointer on navy cruises. Allyn 
Mcintire, of Pepperell fame, developed this inside stuff in introducing 
Mr. Caples at the Boston direct mail meeting. .. 


Ralph Leavenworth, whose resignation as general advertising 
manager of Westinghouse to enter the agency field was announced in 
ADVERTISING AGE last week, was formerly with Austin Company, the 
big Cleveland firm of engineers and builders. He joined Westinghouse 
in October, 1931... 


Charlie Phelan, of the Yankee Network, Boston, is looking forward 
to the college years of his son Eddie. Young Phelan is a tackle on 
the football team of Marblehead high school... John Bliss, Boston 
humorist and adclub member, was hoist by his own petard when he 
left a lecture and took a bus home while his own car stood outside 
the auditorium. . . Ernest Hoftyzer, advertising director of Boston 
Daily Record, has to break in a new secretary. His old one, Mary 
Krasner, is a victim of Cupid and will formally surrender early in 
the new year. . . Max Baehr is’nt the ex-heavyweight champion of 
the world, but president of the Advertising Club of Long Beach, Cal... 


H. Leslie Atlass, vice-president in charge of the Western division 
of Columbia Broadcasting System, won a blue ribbon and four third 
places at the International Horse Show in Chicago with his string 
of thoroughbreds. His son, H. Leslie, Jr., placed third in a special 
event for boys between 12 and 17... 


Next to being an identical twin is having a brother with the same 
name as your own. Porter F. Leach, vice-president of the Outdoor 
Advertising Agency of America, enjoys fraternal relationships with 
Porter R. Leach, head of the field service department of the same 
organization. . . 


When Joe Dawson, New York agency man, and Frank T. Hopkins, 
head of the National Outdoor Advertising Bureau, get together to 
discuss important business matters, they usually end by devoting 
most of the time to reminiscences of boyhood days in Old Kentucky. 


Dealers Issue 


Joint Booklet 
For Holidays 


Buffalo, N. Y., Dec, 19.—Bighteen 
Buffalo stores are cooperating in 
Christmas promotion as represented 
by a 20-page deluxe booklet being 
distributed to 7,500 names on a 
hand-picked list. 

“Christmas Suggestions,” as the 
catalog is entitled, is being delivered 
by Western Union messengers. The 
sponsors insist on personal delivery 
of each booklet, and the boys are 
instructed to make at least three 
calls before leaving the advertising 
without a contact with the house- 
holder. 

The booklet is 12x15 inches in 
size. Paper stock is Polar super- 
fine, 100 substance, with a 65-pound 
Hammermill antique cover. While 
one color was used inside, the win- 
ter scene on the cover was depicted 
in blue, green and orange. 

The cooperative idea is credited 
to B. McNaughton Company, agency 
of Springfield, Mass. Local execu- 
tion was carried out by Baker, 
Jones, Hausauer, Inc., printers. 


Colortone Picks Barney 


Reid Barney has been named ad- 
vertising manager of Colortone, Inc., 
Sturgis, Mich., a new company which 
will manufacture portable and per- 
manent sound systems and other 
equipment. Ashton L. Moore, of 
South Bend, sound engineer, heads 
the firm. 


Aid to Tacher 


Ernest Nathan has been appointed 
assistant to F. T. Tucker, tire and 
battery advertising manager of B. 
F. Goodrich Company, Akron, O. He 
succeeds J. J. Cochran, transferred 
to the retail stores department. 
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Copy in W. C. T. U.'s new cam- 
paign. 


“Meat Merchandising” 


Adds Grocery Section 


Meat Merchandising, St. Louis, has 
inaugurated a “Grocery Profits” sec- 
tion, with the current January issue. 
In part, it will present advantages 
of handling nationally known brands. 

D. J. Horner, former editor of 
Meat Merchandising, has taken 
charge of the New York office. J. 
L_ Hoppe, formerly of Chicago, has 
returned to St. Louis as editor and 
publisher. 


Capper Buys WLBF 


Federal Communications Commis- 
sion has approved the transfer of 
ownership of WLBF Broadcasting 
Company from J. Herbert Hollister 
to Kansas City Kansan, of which 
Arthur Capper is owner and pub- 
lisher. Mr. Hollister remains as 
station general manager. 


Magazine Copy | 
With Follow-up 


Sells Insurance 


Philadelphia, Pa., Dec. 19.—Sale 
of $585,000 of life insurance is di- 
rectly traceable to national maga- 
zine advertising and appropriate fol- 
low-up by mail during the last eight 
months, Penn Mutual Life Insurance 
Company reports. 

Advertising also played an unde- 
termined part in additional sales 
aggregating $3,606,000. 

As each advertisement of the 
Penn Mutual appearing in national 
magazines is scheduled, the com- 
pany offers to send a letter tied in 
with the advertisement to a list of 
prospects supplied by each agent. 

During the period covered, 172 
prospects replied to the letters and 
on these prospects $585,000 of life 
insurance was written, with premi- 
ums amounting to $40,000. 

One thousand and nine prospects 
who did not reply were nevertheless 
followed up by agents and were sold 
$3,606,000 of life insurance, with 
premiums amounting to $171,000. 


“Harpers” Now Takes 
Flat-Size Plates 


Harpers Magazine, without depart- 
ing from its traditional type, has in- 
creased the margins of its pages so 
that it can now accept, as bleed 
pages, copy designed for flat-size 
media. 

The change is effective with the 
March issue. 


Culver Leaves Edison 


William H. Culver has resigned as 
advertising manager of Common- 
wealth Edison Company, Chicago. E. 
Frank Gardiner, Mr. Culver’s assist- 
ant, will fill the post until further 


notice. 
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Not an engineering journal. 
Not a contractor’s paper. 
Not a builder’s paper. 


ARCHITECTURE 
is a Strictly Professional 
Journal for Architects. 


Give your salesmen : 
something they can sink their teeth into 


Cold canvassing—prospect-to-prospect telling about a 
product or service gives a manufacturer coverage and 
insurance against the time “when and if”—but what the 
salesman needs these days is something that he can sink 
his teeth into—a definite, tangible lead. 


For upwards of two years ARCHITECTURE, The 
Professional Journal for Architects, has been forwarding 
to concerns, who would like to have their products in- 
cluded in the specifications of the active architects of 
America, upwards of 3,000 inquiries per month—leads 
which are passed on to salesmen to sell. 

With building volume slowly but surely increasing, now 
is the time to begin 
to “work on the ar- 
chitects.” Send for 
our new booklet 
“Service Which 
Spells Sales.” 


| Fifth Avenue at 48th, New York 
Send return mail 


SERVICE WHICH SPELLS SALES 


| ARCHITECTURE, Charles: Scribner’s Sons, 
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ADVERTISING AGE 


December 23, 1935 


CHAIN PRESIDENT SAMPLES HIS WARES 


Frank Grimes, president, Independent Grocers’ Alliance, Chicago, samples hot 
cakes and Vermont syrup while A. H. Packard, head of Vermont Farm Bureau, 


looks smilingly on. 


Vermont producers plan a national campaign. 


DIONNE QUINTS 
FEATURE MANY 
1936 CAMPAIGNS 


New York, Dec. 19.—Plans of old 
and new holders of the Dionne tes- 
timonial franchise indicate that the 
new year’s advertising pages will 
hold extra fascination for admirers 
of the quintuplets. 

National advertisers currently 
placing orders for pictures of the 
Dionne quintuplets with NEA Serv- 
ice, Inc., include Quaker Oats Com- 
pany and Libby, McNeill & Libby, 
Chicago; Carnation Company, St. 
Louis; Lysol, Inc.; United Drug 
Company, Boston. 

The practice of the guardians has 
been to execute agreements for use 
of the Dionne testimonial for periods 
of approximately one year. This ar- 
rangement simplifies control over 
copy and hoids down expense for ad- 
vertisers who may want the testimo- 
nial for one year’s campaign only. 


Uses Window Display 


Consequently, there is no way of 
knowing exactly why advertisers 
who have used the testimonial dis- 
continue it. Among those known 


to have had the Dionne franchise 
and who now indicate disinterest are 
an electric refrigerator company and 
a diaper manufacturer. 

The refrigerator company, though 
having ample resources used only one 
window display featuring the testi- 
monial. 

Representatives of the diaper com- 
pany, arriving on the scene shortly 
after the stork sank exhausted on 
the Dionne rooftree, succeeded not 
only in arranging for the testimo- 
nial but in having the name thrown 
in for use as a trade-mark. Until re- 
cently, this firm was the only one to 
have the second advantage. 

Curiously, the diaper campaign, 
for which preliminary preparations 
were made, was never published. 
Now it is believed that the guar- 
dians, to avoid embarrassment to the 
young ladies, have not approved a 
renewal of the original franchise for 
this garment. 


Busy Diaper Company 


A definite expression of the guar- 
dians’ scruples in this connection is 
the contract recently made with a 
group of apparel companies, headed 
by Tiny Town Togs, Inc., which per- 
mits use of the testimonial and the 
trademark, Dionne Quintuplet Fash- 
ions, for outerwear only. 

This group will do no national 
advertising this year, but it is con- 
fident it will become the biggest 
Dionne advertiser eventually. Its 
franchise extends over several years 


Soe Acme Ae 


PRACTICAL BUILDER 


Tabloid Format 


of your sales effort. 


59 East Van Buren Street 


PRACTICAL BUILDER 


From a manufacturer of metal lath: 


From a building material dealer: 


From 


From a building contractor: 


In presenting the PracticaL BUILDER we are offer- 
ing complete circulation coverage of active building 
contractors at exceptionally low rates. Your advertise- 
ment in this publication will reach, directly, the men 
who actually use your products in the building opera- 
tion, and assure essential cooperation at the final stage 


festering 


INDUSTRIAL PUBLICATIONS, INC. 


Also Publishers of BUILDING SUPPLY NEWS (The Dealers’ Paper) 
Brick & Clay Record—Ceramic Industry—Ceramic Data Book 


Typical Comments from 
Four Interested Factors 


“It’s a natural.” 


“T was very much interested in your 
letter and the dummy of your new 
ublication. It seems to me there 
s a definite field here to be filled.” 


a manufacturers’ association 
executive: 

“Your aim to publicize the practi- 

cal methods of ago A construction 

is certainly to be commended, and 

we wish PRACTICAL "BUILDER the 

best of luck.” 


“I am anxious to receive PRACTI- 
CAL BUILDER. It is exactly the 
kind of publication we need.” 


Publisher. 


CHICAGO 


The rates for this department are as follows: 


i Ww 
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POSITIONS WANTED 
High-Grade Secy.-Steno,—Univ. educ. 
8 years adv. and comm, =p. Intelli- 
gent, capable, reliable. et ate ref. 
Box 676, ADVERTISING AGE, Chgo. 


BUSINESS OPPORTUNITIES 
LAST CHANCE FOR 
ALASKA BUSINESS. Closing out re- 
maining copies of Alaska Directory & 
Gazetteer, 1934-35 (second) edition 
with late supplement. 16,000 listings 
arranged by towns and classified. 
Good mail order prospects. Future 
editions unlikely. Only 15 copies left. 
First checks for $10 get them (half 
original price) prepaid on approval. 
ALASKA DIRECTORY CO., 324 Re- 

public Bldg., Seattle. 


SERVICES 
er Free Press, R. Bataycan & 


Locust, Chicago. Adver- 
tising & Subscriptions sold. 


FOR SALE 


PROMISING MONTHLY TRADE 
JOURNAL doing over $17,000 Gross 
can be bought $15,000. Terms. er; 
ris-Dibble Co., 11 W. 42nd St., N. ¥.C. 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


HELP WANTED 
TRADE PAPER 
REPRESENTATIVE WANTED 

For Illinois, Wisconsin, Missouri, 
Michigan. The leading A.B.C. paper 
in its field. oor er basis wach 
ability proven. ood chance for 
good man. Box rive ADVERTISING 
AGE, Chicago. 


LEADING business publication re- 
quires services of experienced sub- 
scription salesmen with successful 
record on trade papers; Boston, Cin- 
cinnati, Detroit and st uis now 
open; attractive proposition to real 
worker; roy stating exper. and ref. 
Box 654, VERTISING AGH, N. Y. C 


We need an advertising salesman to 
represent a group of trade posers in 
the Chicago Area. Exceptional op- 
portunity for ‘the right man. Give 
references and past eepourence. State 
salary expected to st 

Box 675, ADVERTISING. AGRE, Chicago. 


MISCELLANEOUS 
REDUCE OVERHEAD!!! 
Improved process reproduces sales let- 
ters, bulletins, illustrated advertising 
literature, testimonials, etc. withou 

typesetting or cuts. 
Rapid, Accurate and Economical 


600 COPIES—$2.50 
Additional Hundreds—20c 
Samples on Request 
LAUREL PROCESS, 480 Canal St., N.Y. 


GET ATTENTION—CREATE INTER- 
EST with PHOTO POST CARDS adver- 
tising your product. New, Different, 
Economical. No cuts to buy—only one 
cent postage. Send for free samples 
& prices. GRAPHIC ARTS PHOTO 
SERVICE, Box 365, Hamilton, Ohio. 


with renewal options until the quints 
are of age. 

Judging by orders for illustrations, 
the most extensive use of the testi- 
monials during 1936 will be made 
by Quaker Oats Company. Detailed 
plans have not been announced, 

Lysol, Inc., will repeat its single 
shot of last year with copy in Feb- 
ruary and March issues of six wom- 
en’s magazines. Use of Lysol in the 
laundry and as a general household 
disinfectant will be featured. 


“News” Lowers Rebate 


An increase in the price of news- 
print has caused the New York News 
to reduce the rebate which went into 
effect Sept. 1, 1932, from 5 to 3 per 
cent. The reduction will not become 
effective until stock bought at 1935 
prices is exhausted, probably about 
Feb. 1. 


Sexton Joins Walz 


Edward F. Sexton, formerly with 
Beckwith Special Agency and on the 
national staff of Grit, has béen made 
advertising director of Walz Organ- 
ization’s Travelers Hotel Guild, Trav- 
elers Hotel Credit Corporation and 
National Hotel Protective Associa- 
tion, Inc., New York. 


Colleges Lift Radio Ban 


The Southern Conference, embrac- 
ing colleges in Virginia and the 
Carolinas, has removed the ban on 
broadcasting of football games. The 
Southeastern Conference took similar 
action a year ago. Reports were that 
broadcasting this year had no visible 
effect on attendance. 


Appoints Metropolitan 

Kaskel & Kaskel, New York, has 
named Metropolitan Advertising Com- 
pany, New York, for its advertising. 
For the present, copy is confined to 
New York newspapers. 


“Glass Digest’? Enlarged 


Glass Digest, New York, will in- 
crease its type page to 7x10 inches, 
beginning with the January number, 
which is the 15th anniversary issue. 


Chamberlain Advanced 


H. Chamberlain, associated with 
Grombach Productions, Inc., radio 
program producers, New York, as a 
consultant, has been made vice-presi- 


dent. 


News Columns 
Provide Fillip 
For Sears Copy 


St. Louis, Mo., Dec. 18.—One of the 
advertising nuggets which lurk in the 
news columns of publications, ready 
for the pouch of some enterprising 
advertiser, was extracted by the ad- 
vertising department of Sears, Roe- 
buck & Co., and cashed at the Chil- 
dren’s Christmas bank last Friday. 

In common with many other news- 
papers, the St. Louis Globe-Democrat 
reproduced Shirley Temple’s letter to 
Santa Claus on its picture page 
Thursday. The little movie star felt 
that Santa’s knowledge of sources of 
supply was somewhat inadequate, for 
she wrote in part: 

“I would like a midget automobile 
that runs and if they don’t make 
them at the north pole I know where 
you can buy one.” 

The advertising manager of Sears 
also knew, for he lifted cut and cap- 
tion bodily from Thursday’s paper 
and reproduced it again Friday, with 
this friendly comment: “We know 
too, Shirley.” 

The store signature and elimina- 
tion of the Associated Press Wire- 
photo credit line completed an adver- 
tisement which is reported to have 
caused a lot of trouble for St, Louis 
mothers and fathers. 


Chase Leaves NBC 


Frank Chase, in charge of produc- 
tion for the transcription department 
of the National Broadcasting Com- 
pany, New York, has resigned to 
form his own company producing ra- 
dio programs with offices in the RKO 
Building, New York. 


Issues Import Booklets 


U. S. Department of Commerce has 
issued Volume I, Imports, of “For- 
eign Commerce and Navigations of 
the United States for the Calendar 
Year 1934,” at $1.75 per copy. Vol- 
ume II, Exports, is available at $2 
per copy. 


Leaves Rex Cole 


E. H. Campbell has resigned as 
sales promotion manager of Rex Cole, 
Inc., effective Dec. 31. 


*lat West Bend, Wis. 


G. H. Sheldon Resigns; 


Agency Changes Name 


George H. Sheldon, for eight years 
vice-president of Hommann, Tarcher 
& Sheldon, Inc., New York, has re. 
signed to join Mark O’Dea & Co., 
New York, Jan. 1, as executive vice- 
president. 

Hommann, Tarcher & Sheldon, Inc., 
will become Brown & Tarcher, Inc., 
Jan. 1. Officers will be: Stanley A, 
Brown, chairman of the board; J. D. 
Tarcher, president; Charles E, Clif- 
ford, vice-president and secretary; 
Wm. E. Larcombe, vice-president and 
treasurer. 

The agency will move Feb. 15 to 
larger quarters at 630 Fifth Ave. 


Gets Trimble Account 


American Hat Company, Norwalk, 
Conn., manufacturer of Trimble 
men’s and women’s hats, has ap- 
pointed Calkins & Holden, New York. 
Ray O’Connell is account executive. 
Consumer magazines and trade pa- 
pers will be used. 


Plans Moth Wool Copy 


A national campaign is being pre- 
pared by Cramer-Krasselt Company, 
Milwaukee, for Moth Wool, product 
of Batlus Rolfs, Inc., newly-organized 
Moth Wool com- 
bats destruction of woolen fabrics 
by moths. 


Whipple Names Snow 


Randall M. Snow, formerly adver- 
tising manager of National Radiator 
Corporation, Johnstown, Pa., has 
been appointed sales promotion di- 
rector of Harvey Whipple, Inc., 


t| Springfield, Mass., Master Craft oil 


burners. 


Kaylon Names Agency 

Kaylon, Inc., shirt and pajama 
manufacturer, has appointed Hirshon 
Garfield, Inc., New York. Magazines, 
newspapers and trade papers will be 
used. 


Gilmer With “Liberty” 

J. M. Gilmer, former Atlantic dis- 
trict manager for McGraw-Hill Pub- 
lishing Company, has joined Liberty, 
New York. 


NOW WE WORK 
on SATURDAY 


in CHICAGO, T00 


All six of Rapid Copy's plants now 
operate full blast every day includ- 
ing Saturday morning. This by 
popular request. (New York and 
Cleveland plants have been on a 
Saturday schedule for some time.) 


And so, from here on, you'll have 
the same snappy action and de- 
pendable performance throughout 
Rapid's organization on Saturdays 
as well as the rest of the week- 
days. 


P. S. SOMETHING NEW in bright, 
detailed Giant Prints—ask for 
samples! 


PHOTO- 
STATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 


NEW YORK 
415 Lexington. ..... 444 Madison 


VAnderbilt 3:3680 
e 


CLEVELAND 
Union Trust Bldg. 


Main 9335 


* 
CHICAGO 
110 So. Dearborn . . 228 No. La Salle 
360 No. Michigan Ave. 
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Two Christmas 


Specials Lead 
| Radio Schedule 


New York, Dec. 18.—Two one-time 
Christmas programs head the list of 
new and renewed radio network pro- 
grams next week. 

The Campbell Soup Company be- 
tween 5 and 5:30 p. m, EST Dec. 25 
will present Lionel Barrymore in 
Dickens’ “A Christmas Carol” on a 
coast-to-coast Columbia network of 
76 stations. The program will orig- 
inate at KHJ, Los Angeles. F. Wallis 
Armstrong Company, Philadelphia, is 
the agency. 

Sears, Roebuck & Co. also plan a 
Christmas feature under a _ one- 
broadcast contract with Columbia 
Broadcasting System. Title and tal- 
ent have not been announced. Orig- 
inating at WBBM, Chicago, it will be 
heard from 92 stations at 4 to 4:30 
p. m. EST. Homer McKee, Inc., Chi- 
cago, is the agency. 

Radio Corporation of America has 
renewed its contract with the Na- 
tional Broadcasting Company cover- 
ing “The Magic Key of RCA” start- 
ing Sunday, Dec, 29, at 2 to 3 p. m. 
EST over the WJZ blue network, plus 
Honolulu, a total of 61 stations. 
Products and services advertised by 
the broadcasts are radios, tubes, re- 
cordings, etc. Lord & Thomas, New 
York, is directing the feature. 


Standard in Renewal 


On the same day, Standard Brands, 
Inc., in behalf of Royal fruit flavored 
gelatin, puts on its first program 
under a renewal of “One Man’s 
Family” from 12:30 to 1 p. m. EST. 
The program originates at KPO, San 
Francisco, and utilizes six stations 
of the NBC-KPO Pacific network. J. 
Walter Thompson Company, New 
York, has the account. 

Ward Baking Company launched 
a new program, “The Parade of 


HELP WANTED 


F apey SUTISINTENDENT 


THE ““PURLINE” 
reveals a hidden 
25 to 40% leak 
IN TODAY'S ADVERTISING 


ORK must be furnished to- 

day's millions of jobless before 
they can be considered good adver- 
tising prospects. Yet among 4 of 
the 5 Los Angeles newspapers, the 
waste circulation represented by 
charity families is from 25 to 40%. 


To help advertisers discover such 
startling leaks in space expenditures, 
The Purline has been devised. Un- 
like the milline which deals in num- 
bers of readers, regardless of their 
ability to buy, The Purline compares 
costs of reaching actual spendable in- 
come of readers. 

In Los Angeles, The Purline shows 
thatadvertising to people with money 
to spend costs only half as much in 
The Times asin any other newspaper. 


The Times daily Purlineis . $ .65 
Next lowest daily Purline in 
Los Angeles . Ts 1.30 


For additional Purline facts, call Williams, 
Lawrence and Cresmer, 
New York, Chicago, 
Detroit, San Francisco. 


Los Angeles 
Times 


Youth,” Dec. 17 from 6:15 to 6:30 
p. m. EST. Actual happenings re- 
ported by young members of the 
Scoop Ward Press Club will be fea- 
tured in the juvenile news program. 
The broadcasts will originate at 
WABC and be transmitted through 
11 Columbia stations Tuesday, Thurs- 
day and Saturday. Fletcher & Ellis, 
Inc., New York, directs this activity. 
Cox Gelatine Co. started a new 
program, “Jack Borch,” Dec. 13 
over five stations of the NBC-WJZ 
Blue network. It will occupy the 
10:45 to 11 a. m. spot Friday. The 
agency is Joseph Katz Company, 
New York. 


Supreme Court 
Gets Brief on 
Louisiana Tax 


Washington, D. C., Dec. 18.—A de- 
fense of constitutionality of the 
Louisiana tax on newspaper adver- 
tising, which was passed when the 
late Huey P. Long ruled the State, 
was made in a brief filed in the Su- 
preme Court by Alice Lee Grosjean, 
Louisiana supervisor of public ac- 
counts. 

The case is expected to be argued 
in the high court in January. Louis- 
iana appealed after a_ three-judge 
Federal court held the law uncon- 
stitutional as an assault upon the 
freedom of the press. 

The Grosjean brief argued that the 
Federal court had no jurisdiction. It 
denied that the law abridged free- 
dom of the press. 

The law, which affects newspapers 
with a circulation of more than 20,- 
000 a week, is designed to tax a 
business which yields revenue and 
not to suppress newspapers, the brief 
concluded. 


Perkins, Gaines Named 
by “Pittsburgh Press” 


Harold E. Perkins has been ap- 
pointed advertising director of the 
Pittsburgh Press, effective immedi- 
ately. Mr. Perkins fills the vacancy 
created in 1934 by resignation of D. 
Allyn Garber, to become president 
of Boggs & Buhl, Pittsburgh depart- 
ment store. Mr. Perkins has been 
with the Press since 1928, for the 
past two years as display advertis- 
ing manager. Prior to that, he 
served as national advertising man- 
ager. 

Earl J. Gaines has been named dis- 
play advertising manager. Mr. 
Gaines has been with the Press for 
two years, and formerly served in 
executive capacities with several 
other Scripps-Howard newspapers. 


Rich Account Goes 
to Ernest Davids 


E. C. Rich, Inc., manufacturer of 
grocery specialties and Gibson cough 
drops, has appointed Ernest Davids, 
Inc., New York, to handle its adver- 
tising, merchandising and sales pro- 
motion, effective Jan. 1. Raymond 
A. Turpen, agency vice-president, is 
account executive and H. M. Bedell 
in charge of merchandising and re- 
search. 

Newspapers will be the chief me- 
dium. Dealer helps and outdoor ad- 
vertising will be conducted on a test 
territorial arrangement, preceding a 
national set-up. 


Financial Copy 
Runs in 18 Cities 


Believed first of the large stock 
exchange firms to resume national 
advertising, Fenner and Beane, New 
York, have started weekly insertions 
in 30 newspapers of 18 cities describ- 
ing their trading facilities. 

They are considering extending the 
campaign to 27 additional papers in 
18 southern cities. Doremus & Co. 
is in charge. 


Appointed for Grunow 


Roche, Williams & Cunnyngham, 
Inc., Chicago, has been named ad- 
vertising counsel for General House- 
hold Utilities Company, Chicago, 
Grunow radios and refrigerators. 


Murthey Makes Change 


Elmore S. Murthey, for many years 
advertising manager and Eastern ad- 
vertising manager of American Boy, 
will join Popular Science Monthly 


and Outdoor Life, New York, Dec. 31. 


NETWORKS MAKE 
SMALL GAIN IN 
NOVEMBER SALES 


New York, Dec. 19.—Sales of time 
by the two major networks in No- 
vember topped November, 1934, by 
only $3,624, according to National 
Advertising Records. The current 
figure is $4,370,077; that for Novem- 
ber, 1934, $4,366,453. 

National Broadcasting Company’s 
figure of $2,647,687 for last month 
represents a loss from November, 
1934, when its share was $2,683,494. 
Columbia Broadcasting System in- 
creased its November, 1934, sales of 
$1,682,959 to $1,722,390 for Novem- 
ber, 1935. 

Mutual Broadcasting System’s 
November, 1935, sales were $163,691, 
no comparable figures being available 
for 1934. 

Procter & Gamble Company was 
the largest user of network time 
during November, with a total ex- 
penditure of $175,516, as follows: 
Chipso, $25,378; Crisco, $40,305; 
Dreft, $7,267; Ivory soap, $62,215; 
Oxydol, $40,351. 


Next in line was Colgate-Palm- 
olive-Peet Company, with expendi- 
tures of $159,912, divided as follows: 
Palmolive soap, $73,800; Super-suds, 
$86,112. 

Standard Brands, Inc., was in third 
place, spending $150,888, as follows: 
Chase & Sanborn coffee, $51,540; 
Fleischmann’s yeast (for health), 
$35,540; Fleischmann’s yeast (for 
baking), $25,332; and Royal gelatin, 
$38,476. Fourth place was taken by 
Ford Motor Company, which spent 
$141,620. 

In fifth place was General Foods 
Corporation, with $121,368, as fol- 
lows: Jell-O, $35,912; Log Cabin 
syrup, $17,280; Maxwell House coffee, 
$49,360; and Sanka, $18,816. 

Other large users of network time 
during November were: 

Campbell Soup Company, $115,612, 
of which $77,750 was used for Camp- 
bell’s soups, and $37,862 for tomato 
juice; Pepsodent Company, $110,728; 
Liggett & Myers Tobacco Company, 
$95,985; Dr. Miles Laboratories, $94,- 
528; Wm. Wrigley, Jr., Company, 
$89,691; Lady Esther Company, $84,- 
648. 


Installs New Device 


Audio Productions, Inc., New York, 
has installed new optical printing 
equipment designed and built by Ake- 
ley Camera Company in its New York 
studios. 


Liquor Groups to Linn 

Edward Linn Associates, New York, 
have been named to handle the ad- 
vertising of Federated Retail Liquor 
Dealers of Kings County, Inc., to con- 
sist of radio, window display, direct- 
by-mail and newspaper advertising. 

The organization has also been 
named by Long Island Wine & Liquor 
Dealers Association, which will use 
similar mediums. 


LaSalle “University” 
Unfair, F. T. C. Charge 


LaSalle Extension University, Chi- 
cago, which conducts a vocational 
training school on both correspond- 
ence and residential plans, has been 
served by the Federal Trade Com- 
mission with a complaint charging 
unfair competition in the use of “Ex- 
tension University” in its corporate 
name. 

The commission questions that 
the school is in fact a university. 
Jan. 17 has been set for the hearing. 


Supreme Court Rule 
Favors Circulars 


The Illinois Supreme Court has 
upheld the right of Shopping News, 
Inc., and Goldblatt Brothers depart- 
ment store, Chicago, to distribute ad- 
vertising circulars from door to door. 

The high court affirmed the Appel- 
late Court which last May dissolved 
an injunction to restrain such dis- 
tribution of advertising. 


ee 


list . . . He considered it a 


representative. 


Ox of our customers was very much 
surprised, the other day, when we 
recommended several stations not on our 


freshing attitude” on the part of a station 


As a matter of fact, it was rather typical 
of the way we operate here at F & S. Our 


FREE & SLEININGER, INC. | 


Radio Station Representatives 


“new and re- 


pich the spots, Mn.F & $i” 


big idea is to make radio profitable for 
you ... which ultimately makes it profit- 
able for us, too. 


Radio is our life work. We know the 


ropes. If you can use this knowledge, it 


is yours for the asking . . . regardless of 


return to us. 


whether or not it means an immediate 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 

110 East 42nd St. 180 N. Michigan New Center Building Russ Building C. of C. Bldg. 

Lexington 2-8660 Franklin 6373 Trinity 2-8444 Sutter 5415 Richmond 6184 
WHO... (NBO) . Des Moines KFAB_.. (CBS) Lincoln-Omaha KSD . (NBC) . . . St. Levis 
WGR-WKBW (CBS) . . . Buffalo WAVE . (NBC). . . Levisville eee Les Angeles 
WIND-Gary . . WJJD-Chicago WTCN Minneapolis-St. Paul KOIN (CBS) . Portland 
WHK... . (CBS). Cleveland KOIL . . (NBC). . . . Omaha KOL . (CBS) . . Seattle 
KMBC .. . (CBS) . Kansas City KVI . (CBS) . . . Tacome 
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December 23, 1935 


NEW LOW-PRICE 
ELECTRIC RANGE 
TO HELP SALES 


(Continued from Page 1) 
important. Built-in cookers may be 
opened without the aid of a cloth, 
and as a result there will be fewer 
burns among hard-working house- 
wives in 1936. 

Constant analysis of reasons for 
buying revealed cleanliness as a 
dominant factor during the past 
year, and one which will be given 
more emphasis in 1936. Economy 
will rank a close second in adver- 
tising. 

Mr. Miles urged utility executives 
to sell their own employes on elec- 
tric cookery. The satisfied owner of 
an electric range, he said, spreads 
buying impulses through her neigh- 
borhood which eventually bring 
prospects into the utility’s store. 
He also urged utilities to make 
specialists out of their salesmen, as- 
serting that no man can success- 
fully sell more than three products. 

A new 60-day trial plan also will 
be featured in 1936. Confidence of 
the seller, as manifested by this of- 
fer, will be communicated to the 
prospect, Mr. Miles said. 

He estimated that 320,000 electric 
ranges will be sold in 1936. This 
represents a 20 per cent increase 
over 1925, which showed a gain of 
70 per cent over 1934. 

Leading women’s magazines, with 
most of the copy running in color, 
will be used in 1936. Some general 
magazines will also be used. Maxon, 
Inc., Chicago, is the agency. 


Koch Leaves Phoenix 


Guy Koch, sales promotion and 
advertising manager of Phoenix 
Hosiery Company, Milwaukee, for 
five years, has resigned. He will 
take a Southern trip before announc- 
ing future plans. 


B. B. D. O. MANAGER 


fa: 


A. E. Aveyard, formerly executive vice- 

president of Lord & Thomas, has been 

made vice-president of Batten, Barton, 

Durstine & Osborn, in charge of the 

Chicago office. He succeeds J. H. 

Wright, who, however, continues with 
the agency. 


Independent Theaters 
Start Radio Program 


Independent Theaters Protective 
Association of Wisconsin and Upper 
Michigan, including 100 theaters, is 
sponsoring a 15-minute program of 
recordings each Sunday at 10:15 
a. m. over WTMJ, for 39 weeks. 

Members of the group are being 
supplied with box-office emblems of 
identification. Commercials urge pa- 
tronage of home-owned theaters. 


A. T. F. Names Kathman 


Harold Kathman, formerly with H. 
L. Stedfeld Company and Fairchild 
Publications, both of New York, has 
joined American Type Founders, 
Elizabeth, N. J., as assistant to Fred 
C. Cole, advertising manager. 


Nemo Account Placed 

Kops Bros., New York, maker of 
Nemo foundation garments, has 
named E. T. Howard Company, of 


that city to direct its advertising. 


AWHASS 
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PARK AVENUE AT Sist STREET 
NEW YORK CITY 


luxurious single rooms from 55... 
double rooms from 47...suites *10 


Direction of }. C. Thorne 
and J. j. Atkinson 


SADOR 


Offers to visitors...a truly fine 
hotel...A distinguished address 


...A convenient location. Large 


Merry Christmas! 


With material prosperity more 
apparent than for several years, ad- 
vertising men this week turned to 
celebration of the greatest Holiday 
event of the year. Christmas gather- 
ings were held in scores of cities. 
A few typical instances are related 
below. 


1,700 at Chicago 


Chicago, Dec. 19.—The grand ball- 
room of the Stevens Hotel was 
jammed to the rafters today for Chi- 
cago’s annual Christmas party, with 
the Off-the-Street Club as_ benefi- 
ciary. Starting at 12:15, the cele- 
bration was still going strong at 4 
p. m., with the throng needing con- 
veyances to carry their gifts away. 


Hang Sox at Minneapolis 


Minneapolis, Minn., Dec. 18.—A 
big crowd of Minneapolis adver- 
tising men and women hung up 
their stockings at the annual party 
in the Curtis ballroom and found 
that Santa Claus is no myth, though 
the 1935 stream-lined model differed 
considerably from the _ traditional 
type. 


Pittsburgh Amazes 


Pittsburgh, Pa., Dec. 19,—Believe 
it or not, Arnold Davies, in charge 
of the Christmas party of the Pitts- 
burgh Advertising Club, to be held 
next Tuesday noon, said entertain- 
ment will be provided by Ginger 
Rogers, Mae West, Dick Powell, Al 
Jolson and others. He added—“if 
negotiations go through.” 


Buffalo Joyful 


Buffalo, N. Y., Dec. 17.—Plenty of 
food, music (including Christmas 
carols) and entertainment, with 
Fred Dorris as Santa Claus, marked 
the celebration of the Greater Buf- 
falo Advertising Club tonight in the 
Statler ballroom. Hoover Sutton 
was general chairman. 


Tea for Women 


Buffalo, N. Y., Dec. 19.—A candle- 
light tea will be held Dec. 29 in the 
College Club by the Buffalo League 
of Advertising Women. It will sup- 
plant the customary Christmas din- 
ner. Henriette E. Kawentel will be 
chairman. 


Scrooge Shows Up 


Cincinnati, O., Dec. 20.—While Old 
Scrooge, the ghost of Marley, Tiny 
Tim, Bob Crachet and other Dickens 
characters attended the reading of 
“A Christmas Carol” at the annual) 
party of the Cincinnati Advertisers 
Club last week, there were no tight- 
wads at the annual celebration for 
children of club members tonight. 
C. W. Van de Mark was Santa Claus, 
and listeners-in to the broadcast in- 
cluded all orphanages, hospitals and 
other institutions. 


Bank Sponsors “Carol” 


Pittsburgh, Pa., Dec. 19.—Colonial 
Trust Company of Pittsburgh will 
sponsor Dickens’ “A Christmas 
Carol” over KDKA next Sunday 
from 4 to 5 p. m. John Gihon, sta- 
tion program director, will play the 
grasping, 


scraping, clutching, cov- 
etous Ebenezer Scrooge. 
Rochester Delirious 
Rochester, N. Y., Dec. 19.—De- 


mand for tickets to the Christmas 
party of the Rochester Ad Club to- 
night was so heavy that the Shy- 
locks in charge raised the price 
from $2 to $3. The show started 
at 5:30 and the finish time is uncer- 
tain as this is written. 


T. P. A. Defiant 


New York, Dec. 19.—Showing small 
concern for superstition, Technical 
Publicity Association held its annual 
Christmas party at the Building 
Trades Club Friday, the thirteenth. 

Richard Denman, advertising man- 
ager, American Machines and Metals, 
Inc., as chairman of the entertain- 
ment committee was responsible for 
an excellent program of vaudeville 
turns. H. J. Payne distributed gifts. 

A buffet luncheon was provided 
and several Wisconsin alumni formed 
a cheering section with Tom Tread- 
well, The Architectural Record, as 
leader. 


Information 
forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 


ing them, or through ADVERTISING 
AGE. 
No, 861. The Dakota Farmer. 


Increased production, earnings up, 
debts down, buying power up—this is 
the Dakota picture shown in this 
brochure issued by The Dakota 
Farmer. The study includes figures 
on property ownership, mortgage 
debts, Federal Land Bank refinanc- 
ing, and shows, through data on 
crops, livestock and retail sales, 
where and when the Dakota farmer 
gets his income and how he spends 
it. 


No. 862. The Arkansas Market. 


A loose leaf compilation of facts 
regarding the market covered by the 
Arkansas Dailies Group giving a 
breakdown of circulation by counties, 
and comparison with national maga- 
zine circulation in the same terri- 
tories. Market information includes 
number of familes by counties, their 
living standards and buying habits 
by principal classifications. Included 
are lists of wholesale grocers and re- 
tail liquor dealers. 


No. 8638. The Third Largest Market 
in Illinois Outside of Chicago. 

A market and media analysis of 
the Rock Island-Moline area as made 
by The Rock Island Argus. Charts, 
maps and tabulations present popu- 
lation statistics, family statistics, 
standards of living, industrial statis- 
tics, motor vehicle registrations and 
sales, wholesale and retail food and 
grocery sales. 


No. 854. Wheat Yield Map of West- 
ern Canada, 1935. 


The Nor’-West Farmer and Coun- 
try Guide, which comprise the West- 
ern Division of Rural Magazine 
Publishers Association of Canada, 
have had this Wheat Yield Map pre 
pared for them by the W. Sanford 
Evans Statistical Service. The map 
itself is identical with the edition 
issued to the Evans clientele, with 
the addition of statistics on agricul- 
tural production, livestock sales, in- 
dustrial output, sales volume and 


population. It provides a valuable 
source of reference on the market 
blanketed by Rural Magazines. Avail- 
able at $1 each. 


No. 858. The Income Factor in Re- 
lation to Commodity Use 


and Ownership. 


This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica- 
tions “as a contribution to the chart- 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the data 
to give a picture of (1) The demon- 
strated ability of a Salt Lake City 
income class to absorb a given num- 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 


undeveloped potential within the 
class. 
No. 853. “Fore!” 

This illustrated folder tells the 


story of the broadcasting set-up by 
which WKY aired the stroke-by-stroke 
account of the 1935 Professional 
Golfers Association tournament held 
in October at the Twin Hills course, 
Oklahoma City. It indicates how 
WKY, by broadcasting such features 
of local interest and importance, 
keeps itself sold to Oklahoma listen- 
ers. 


No. 855. We Know What Goes On 

Behind the Scenes. 

Issued by Ahrens Publishing Com- 
pany, this brochure presents in pic- 
torial manner the present conditions 
in the hotel and restaurant indus- 
tries. Illustrations and text show in 
detail the six reasons why hotel and 
restaurant sales are up. 


No. 831. How the Hast Meets the 
West in Beauty Shop Sales. 


Issued by The American Hair- 
dresser, this folder tabulates net 
receipts of beauty shops as compared 
with population figures in 190 cities, 
and shows the concentration of the 
publication’s coverage in these profit- 
volume city markets. 


No. 848. Survey of 5,000 Shipping 

Departments. 

This survey, by Shipping Manage- 
ment, gives information on methods 
of shipment, types of containers, 
packing material and equipment 
used, classifies shipments by size, 
weight, distance shipped, and types 
of products handled. It answers 14 
leading questions on the value of 
Shipping Age to firms who sell prod- 
ucts or services to the shipping 
market. 


New York 


Boston 


Philadelphia 


(ABC) 


San Francisco 


spending 
St. An 


A MARKET OF 22,000,000 


According to the most reliable statistics the Catholics of 
America represent over twenty million buyers with an annual 
wer of twelve billion dollars. 

y Messenger with over 140,000 full paid sub- 
scriptions is one of the most popular and most widely dis- 
tributed Catholic magazines in the country. 
terest is proven thousands of times each month. 
Do not neglect this market longer. 


ST. ANTHONY MESSENGER 
The Popular Catholic Monthly 


1615 Republic St., Cincinnati, Ohio 
The ‘'Messenger'' 


Its reader in- 


Order space in 


will deliver your message. 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of ‘Reserve Illustrations.” 


Over 


1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


er UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO 


DETROIT 
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PHILLIPS SOUP 
AT FIVE CENTS 
GOES NATIONAL 


New York, Dec, 19.—Phillips Pack- 
ing Company of Cambridge, Md., 
packer of Phillips Delicious Southern 
soups, this week entered the ranks 
of national advertisers with a full 
page advertisement in Time. 

During the past year the 31-year- 
old company has introduced its low- 
price soups into a multitude of new 
markets. Widespread distribution 
and consumer acceptance warrants 
inauguration of magazine advertis- 
ing, according to the company. 

Prior to 1935, Phillips soups en- 
joyed a large sale mainly in the 
South and immediately south of 
Philadelphia. In January, as _ re- 
ported in ApverTisine AGE of Jan. 26, 
Phillips invaded the metropolitan 
New York market, with a sensational 
newspaper and radio campaign, offer- 
ing four of the Phillips varieties of 
soups, at five cents per 101,-ounce 
can. This campaign also extended 
into New England, Most nationally 
advertised soups sell at 10 cents per 
can or three for 25 cents. Van Camp, 
however, has a five-cent soup. 


LOVIN' COOKIN’ 


“ITAINT MONEY | 
YOU PUTS IN SOUPS 
TO MAKE EM TASTE 


PHILLIPS 7:7. SOUPS 
First magazine copy for Phillips 


soups. 


Retail trade throughout the new 
area of distribution found an “as- 
tonishing response” to the Phillips 
soups, it was reported, and sales 
soared. Promotion efforts in the new 
areas continued through the spring. 


Have Complete Line 


Phillips advertising in the current 
issue of Time marks the forerunner 
of the company’s national activities. 


THE BRIDGE 
THAT’S 
LONGER 

ON A HOT 


SUMMER’S 
DAY 


HE GEORGE WASHINGTON BRIDGE 


across the Hudson at New York is sixteen 
inches longer on a hot summer’s day than on 
a cold day. And well may you say—‘‘who 
cares?”? We do, because the object of all this 
well placed type is to get your attention— 
and if you’ve been intrigued so far, our com- 
mercial end has been attained. There’s even 
a point: This winter or next summer, humidity or 
clearest air, P.& A. mat-making methods assure 
you that quality of reproduction that cannot 
be gainsayed. P. & A. newspaper mats never 
vary in that quality your money entitled you to. 


Partridge & Anderson Company 


Electrotypes + Nickeltypes - 
Tel. HARrison 3732 - 712 Federal St., Chicago 


Stereotypes - Matrices 


A bright new setting for a 
heritage of famous hospitality 


UTEL 
ASTOR 


Now you'll like the Astor better than 
ever before. New decorations. New furni- 
ture and furnishings. New lobby. New 
restaurants to suit every taste and purse. 
And of course, its location is ever new 
...in the heart of Times Square. 


ROOMS FROM 


TIMES SQUARE-NEW YORK 


A World-famous Address at the Crossroads of the World 


$2.50 


In addition to this and further in- 
sertions in Time, the campaign in- 
cludes 32 newspapers in metropolitan 
New York and New England. 

The company’s line includes soups, 
tomato juice, spaghetti, beans, and 
other vegetables. Fifteen soups are 
listed in the Time advertisement. 
“America’s greatest food value,” 
copy is headlined. “Honey, it ain’t 
money you puts in soups to make 
‘em taste good,” the advertising con- 
tinues. “It’s vegetables right outa 
de garden . .. an’ lovin’ cookin.’” 
“Lovin’ cookin’” Phillips defines as 
just another way of describing the 
pride, skill and unvarying devotion 
which Old South chefs lavish on 
these “grand-tasting, grand-prize win- 
ning soups of the South.” Phillips 
Delicious Southern Foods, copy as- 
serts, won the grand prize for high- 
est quality, purity, and flavor at the 
General Trades International Exhibi- 
tion in London this year, 


Economy Emphasized 


“Your grocer buys them for less— 
sells them for less—than other popu- 
lar brands,” the Time advertisement 


declares. “You can enjoy their de- 
licious flavor today . - and save 
the difference in cost.” Specific 


prices are not quoted. 

Colonel Albanus Phillips founded 
the Phillips Packing Company in 
1904. His aim was to create and sell 


canned vegetables and soups, out- 
standing in flavor and taste, yet low 
in price, and yielding the dealer a 
fair profit. The depression failed to 
check the company’s growth, and a 
consistent increase in sales volume 
has been achieved. 


Old In Advertising 


While a newcomer to the national 
advertising field, the Phillips Com- 
pany is old in the ways of advertis- 
ing. For years it has been an ag- 
gressive user of newspapers, radio, 
direct mail, business publications, 
and other forms of advertising to 
both consumers and the trade. 

“We are determined to eventually 
tell every consumer in the nation 
about the outstanding quality, purity 
and flavor of Phillips Delicious prod- 
ucts,” Colonel Phillips asserts, in a 
house organ announcement, mailed to 
150,000 distributors throughout the 
nation. 

“This month,” he continues, “we 
launch our first national magazine 
advertising. It is the beginning of 
a campaign to create greater con- 
sumer-demand for every Phillips De- 
licious distributor from coast to 
coast. We stand pledged in our en- 
deavor to maintain the Phillips De- 
licious Line of America’s greatest 
food value,” 

Paris & Peart, New York, are han- 
dling the current campaign. 


Beverwyck Bases 
Drive on Cap-Cans 


Beverwyck Breweries, Albany, N. 
Y., have launched a heavy winter 
campaign on beer and ale, using from 
3,600 to 4,300 lines in seven weeks 
in selected markets in New York, 
New England, North Carolina, South 
Carolina and Georgia. 

Copy features cap-sealed cans. 
Peck Advertising Agency, New York, 
is in charge. D. E. Bloch is account 
executive. 


Gets Four Accounts 


Hotel Astor, George F. Little Man- 
agement, National Gift and Art Asso- 
ciation and Eastern Manufacturers 
and Importers Exhibit, Inc., have 
appointed Swafford and Koehl, New 
York, to handle their advertising. 


Leaves Macfadden 


Joseph Schultz will discontinue his 
services as general counsel for Mac- 
fadden Publications, New York, and 
their affiliates Jan. 1. With 
brother, Henry E. Schultz, he 
continue in the practice of law. 


McGowan to White 


Harry T. McGowan, formerly in 
the advertising department of Boston 
Herald-Traveler, has joined the ad- 
vertising department of R. H, White 
Company, Boston department store, 


as production manager. 


American representative. 
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COCO ares 


COMING right at you — so live and active and real he seems! 
Powerful, this point-of-purchase display, in its seasonal urge, 
its dramatic quality and character, its patented construction. 
Unusual, of course. But we specialize in creating and pro- 
ducing the unusual — in window displays, direct mail, booklets, 
calendars, transparencies, and many other items. Call an 
He will be glad to help you put 


greater point-of-purchase punch in your merchandising. 


COLORGRAPHIC 
MERCHANDISING 


This colorful, realistic Santa Claus 
extends a cheery Christmas greet- 
ing from thousands of windows 
where Whitman’s Sampler and 
Fairhill Chocolates are offered 
for sale. Smaller reproductions, 
within the store, repeat the mes- 
sage of Whitman quality... 
where the sale is actually made. 


Prepared in cooperation with 
F. Wallis Armstrong Company, 
Sixteenth and Locust Streets, 
Philadelphia, Pa. 
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The candles flickered in the crowded room 

And on the windowless log walls cast strange 
and monstrous images 

Of soldiers; Colonials starved by siege, with 
wasted faces and bulging eyes. 

Red-coated British officers, emissaries of St. 
Ledger, 

Led in blindfolded from their lines for truce, 

Demand surrender, warn that the Indians 

Cannot long be held in check, 

Urge the garrison to yield, or chance the 
scalping knife and tomahawk. 

Over Fort Stanwix on that summer night 

Flies the first stars and stripes to fly in any 
battle. 

(The flag was hurriedly made from homespun 
linen, red flannel, and a captain’s blue 
overcoat.) 

But Peter Gansevoort, knowing his beef 
turned bad, 

His almost empty powder flasks, his clumsy 
bullets that wouldn’t fit the barrels, 

Turns his gray eyes on eager British officers 

And says: “The fort will not surrender.” 


Rome never forgets this drama of its past. 

Every schoolboy knows the fort held out, 

Until the fiery Arnold came and drove St. 
Ledger from the Mohawk Valley— 

Knows that the low, grassy mounds in the 
public square 

Were once St. Ledger’s zig-zag trenches 

Fronting the northwest bastion of the ancient 
fort of logs. 


On James and Court Streets, Rome |, 


retains its revolutionary atmosphere, 

With its ancient elms, colonial courthouse, 
and Peter Gansevoort in bronze. 

But farther down, where James runs into 
Dominick, 

Cars swing into the curb, and customers 

Turn in $10,000,000 in trade each year 

To Rome’s retail stores. 

In Rome, four families out of five own cars, 

And more than half own homes, 

And $10,000,000 in savings banks deposits 
matches the volume of retail trade. 


Farther down, along the railroad tracks, beside 
the barge canal, 

Smoke belches from the blackened stacks, for 
Rome makes many things— 

Radiators, road graders and rayon underwear, 

Beds and wooden boxes, soap and harness, 

Canned food and vacuum cleaners, pots and 
pans of copper. 

Before the white man ever saw its rolling hills 

Rome was a center of trade, 

Called Oneida Carrying Place, where canoes 
of birch-bark congregated, 

And Indians hit the 

overland trail from the rivers 


of the North 


SUNDAY 


Rome, N. Y.— population 32,388. Among the 
119 cities of better than 10,000 where Sunday 
News coverage is better than 20%, Rome is 
farthest of all from New York City—250 miles. 
And yet its 6,734 families read 2,340 copies of 

The News, a coverage of 34.7%. Big gest factories : 
The Revere Copper and Brass Works and the 
General Cable Corporation. The picture shows 
Dominick Street, principal avenue of retail shops. 


To the rivers of the southern route. 


For 114 years the citizens of Rome have read 
the Evening Sentinel, 

For 14 years the Sunday News— 

At first only a family here and there, but now 
more than one in every three— 

Families on all Rome’s seven hills, from the 
mansion on N. George Street, 

And the crowded cottage of a man who works 
with molten copper for a living. 

Rome, with its 80% native white population, 
its strategic site and varied industry, 

Is a city worth any advertiser’s interest. 

And the Sunday News, with its high family 
coverage of the urban East, 

Its microscopic cost per call, 

Is a medium worthy of any advertiser’s money. 

In a market that makes more and buys more 
than any other market in the world. 

Twenty per cent or more of all the families 

In 118 cities of better than 10,000 outside New 
York City read the Sunday News. 

In 64% of the homes in New York City, in 
44% of the homes in its suburbs, 

The News is a regular Sunday visitor, 

Reaching more families in the city, more in the 
suburbs, more in the outside area 

Than any other newspaper, any magazine, 

At close to half the milline cost, or less. 

To better sell the better Main Streets or the one 
Manhattan 

You need the weight and power and speed of 
this biggest big-time medium! 


NEWS 


L==/ PICTURE NEWSPAPER 


Dece 


& 
22 ee Pe = 
A NA A A A RR eS AS BS am NN RARE AER ERD ESR STE A A AR Ret Tt te En cn nt PE NN A AO A EN A i a A RN AREY a Pa a A A A A — 
a _ 
; ff . ” \ R? — ~o re a — Tenens! 
~ — ~ oe A Sas a A J = ae ‘ 4 
eS ; 
- i “weve S ea I a Me .] ry : - y 
« _ a fad oe 
* aa a a =, se aa eae 
oe . oe ‘ 4 ¥ 7 
tai ij) R 
eon 44 
" i 3 y | H & i 
: waits rae ve ae : 
i > , 
a. ag ng eae ‘ 
ss ie Seagal cP eg hcg lh all a 
He we a ig ig  -— “i % i ie. ries ase ristincee' A te ee eorek, ‘ ve f 
2 es ee pane P — ——— ee Wace yt ake Bice i ae ee 4 ee es Ae ; ee 
pe : ae 2 = - ut Ce tet OO, Te ee i es See, aie % 
ae ek a —— oe ey ee eee yo 
ocr ee ee Me ge NES ‘ = “+6 ee ae a ag ae OF a ert —_— 
Same ce eiell = el. chery te, ene ae Sy : = Aes a Es alt ee a as 
PONS . pee: Bb ts ath m 2 ~~ : aaa Tee Oe Pe ee ee 2 
een 2 * eee “Nast ee ~~ Mee el SMD Sie . * a 
pe ..) i ee a a ~ a + age : 2 nag =. iss ft 
erie — es > a ~ ™ - ilies —_ 7 - 
pales ae : ‘ ang . a Bi Ran, at Ppl Me ty - esi 
: a ne hk Se Oy ae ee, Seo Shei. A oe 6 .2 
sa ee os : : o ~~ a . * kee me = ri 3 «® 
: ‘ 3 . Re Se eR aes Ye +e! Me . SY ‘ 
* ass ; .. So ae ~ ait -- REM Sa ” 
J ‘ * : = * : ma ‘ i : Rae ex . 5 a Tite rel: i a 
; “ Bet? Pa ees . et TS aes ie meee Sete > oe |. \ | ~ | po IF SCE 
ie < 4 =~ ee? SR ee SD ae eh aS 2 m1 ,/N S eee ee 
sa |. cl Pe > a as Jao Me oe nl Se \ / ! x} 888 | » Senet ay 
See ae oe ee : Rae a oe i ieee ee SS a Sas ) : s 
2 sate Po. es a Shou getete he 1 = ‘\\ + ox C, 
oe ‘ baa? o 
NATE Sti | Th ni ‘ -} - a) 
See __/9 pre int —~“ tag ~ x KURA, 
- aa f @ q Os. 4 |, , iss oA (4 K nf Saas 
pieieete area. q easy y, BEES 
care ~ ol Sere “ew % — 
Nae: 4 ; g < Z os Dun Lay ates 
Russa > a th 
Patige ar dl 
pres tee oO 4 ws -* oT \ 
Bie SEALS E DB Fume TS Sm 
Bet irs . Ls ee at's ~~. - 
pene: _ ts AF} Fe 
sil HRs ian - B32 —- 
oer, ae 7 RSL. A av Z : 
or: Sato fe Ls 
aa ie BY i a0 Sa oe . — 
s# C —- : oo< > 
He & SOx th ze ‘ — Ag) — eee 
— 2 ——_— ES TF =. a 
ee, -- “Pt. TS : \ ‘< 
aS ele fee 7 Shc more Ftp a# 
sat q tof og eC 
i Sa D A33xg Jon Hd? | 
oy aa oon I~ 332° ] 7 % 
a oe sis eta . 
: ° os _ — Fe 
eis ~ = 3 
ed Yi es 
artis 
es 4 ti te cy - e 
st eae x 
Bier 
OTe 
ene 
eres 
aaa 
ot tae ne | 
7 a 
ee = 
PRS rae 
ice ie ee NEW YORKY EEMASSE } 
—— i oe 
=== Fp oS 
. == a= eee 
2 kg ~ “adie eette | | 
Se! Ae ‘ 
a NEW york's (734 
Tribune Tower, Chicago + Kohl Building, San Francisco + 220 EAST FORTY-SECOND STREET, NEW YORK 
ek ash eke 
eer meng sree oo ea ee oe a ee gt ek ee ie ee ee a a i eee es te Ng eee ig gh Sich ea ae een i eames cate ae eee eee 
To US Sail a eee eae es a ae erry gee Ce eer hm ee PR yeep Ors ccae amen aU TS me ees 1 roe eg apo” ie Maen MORRISON tse Co 7c ato ete oa eee Re eee ne Sen CREM Ot) gem eerere ct) Ue eat avert gen 


tt ee ee es hl 


a 


- — 


December 23, 1935 ADVERTISING AGE 23 


BRIGGS DEVELOPS NEW SKID-PROOF BATH TUB 


——— 
—_—— 


PHOTOGRAPHIC 
REVIEW OF THE 
WEEK 


MOTION, LIGHT COMBINED 
IN DISPLAY 


Se aoe 
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Mickey Cochrane admires the Detroit company's contribution to safety. The new tub, made of formed 
metal, is now being distributed to master plumbers. 
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Left: An up-and-down motion of a silken SURREALISTIC ART ON DISPLAY 


leg directs attention to the product in this 

Mojud stocking display. As the young 

woman's foot touches the message, name 

and slogan flash out in an illuminated 

panel. Developed by Einson-Freeman 
Company. 
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PRACTICAL DEMONSTRATION OF VIRTUES OF PINE 


Example in one-man art show held by Artists Guild in New York. Thomas Ben- 

rimo, whose work was featured, says the purpose of the new art is “to deliver a 

shock through unusual arrangement.” Thus the combination above depicts 
a spirit of gaiety. It is an advanced example. 


Southern Pine Association, New Orleans, has created this display room for public use in testing color schemes ONE SET OF PLATES DOES TRIPLE DUTY 


and to suggest ideas to builders and home owners. 


BUY MOTOR CAR AS YOU WOULD A HAT SEAGRAM CROWN 
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Seagate 


That is the basic appeal of Pontiac in a new campaign in Good This design for a folding box for American Brass Company's Ana- 


Housekeeping and Harper's Bazaar starting with January issues. Alfa Display Company, New York, conda valves met the assignment of printing on inexpensive 
_ experts of the magazines are cooperating with F. A. Berend, has provided 6,000 plastic crowns and using the same set of plates for three sizes. Frank Condon, of 
advertising manager, and the agency, MacManus, John & Adams. for Seagram sseler display. the company's advertising department, was the designer. 
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Restaurant Increases 
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This is but one of many similar 
advertising result reports in our 
files. See the reports that bear on 
the sales of your product. Write 
or telephone: Advertising Depart- 
ment, The New York Times, 229 
West 43rd St., New York, N. Y.— 
LAckawanna 4-1000. 
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